





TECHNOLOGY DEPT 





Founded 1925 


Automotive Baily 


The Trade Newspaper of the Industry 















Vol. 20, No. 2225 


DETROIT, SATURDAY, AUGUST 17, 1935 


$6 Per Year, 10c Per Copy 









Sparks 


A Salaam to Soap Boxers 
Next Year’s International 
Goodyear Life Guard 
Past Paul Prys 








sor 
By 


Chris Sinsabaugh 





O MATTER what it cost I’d 
say that the promotion of the 
American soap box derby, 


All 
sponsored by Chevrolet and 53 co- 
operating daily newspapers scat- 


tered from coast to coast, was 
worth every cent spent on it. It 
has become a classic that well 
deserves perpetuation. And it will 
be perpetuated as demonstrated 
by the announcement by Chevro- 
let that the championship will 
again be run at Akron, Ohio, in 
1936 and its importance enhanced 
by its becoming international in 
character. Canada already has 
promised four or five city cham- 
pions. Again making good that 
“the proof of the pudding is in 
the eating.” 
* * t 

ONE DOES NOT have to be a 
statistician to appreciate the mag- 
nitude of this year’s event which 
culminated in the final at Akron 
last Sunday when a tiny kid from | 
Anderson, Ind., captured the 
championship crown and all the 
loot that went with it. As I 
figure it, the city championships 
in 53 cities which were run to 
qualify the final’s contestants, and 
also the final itself, must have 
been witnessed by more than two 








and a half million people. That’s 
catching the public eye. 

And going further, while I 
haven’t the official figures, I 


would estimate that between 30,000 
and 40,000 boys competed in pre- 
liminaries and the finals. Detroit 
alone had 1,085 fight for the city 
title. Chicago had more than 900. 
Unquestionably thousands of 
other boys must have built cars 
or worked on them who didn’t get 
to the starting line. 
* * + 

IT IS GRANTED that Chevrolet 
got nation-wide publicity out of 
its sponsorship—it couldn’t help it | 
—but I question if this is the 
underlying thought back of it. 
Bill Holler, general sales manager, 
is a father of kids of the age of 
those youngsters who worked so | 
patiently and so cleverly in build- 
ing these soap box creations. He 
recognized the need of giving the 
boys of America a chance to de- 
velop their mechanical ingenuity; 
he knew it would keep them off | 
the streets and teach them to use | 
their hands. That understanding 
of the American boy led him to | 
grab the soap box championship | 
idea a year ago and successfully 
launch it. Another evidence of 
the progressive foresight of the 
Holler administration. 

(Continued on Page 14, Col. 3) 





| will be created. 


| joined the I. C. C. 





Senate Passes Tax Bi 


When Race Ace Meets Race Ace 


Soak the Wealthy 
Measure Adopted 


Almost asWritten 


Washington, Aug. 16.— 
The Administration’s so- 
called wealth-taxing bill to- 
night was within hailing 
distance of becoming law. 


Turning a deaf ear to the 
protests of business and industry 
that the measure would make no 
appreciable dent in the treasury 
deficit, would produce minor reve- 
nue and would serve only to re- 
tard recovery, the Senate had 
with dramatic suddenness passed 
the bill in substantially the form 
drafted by its finance committee. 

The vote was 57 to 22 and the 
bill now goes to conference to 
iron out differences between it 
and the bill passed by the House. 
Washington expects Congress to 
adjourn as soon as that is ac- 
complished, possibly next Tues- 





day. 
Most important among half a 
dozen last-minute amendments 


was one offered by Senator Bo- 

rah (R., Ida.), removing tax ex- 

emption from all new Federal 
(Continued on Page 17, Col. 1) 





Morris E. Bale jr., winner of the Akron finals of the Chevrolet Soap 
Box derby is congratulated by none other than Capt. Eddie Ricken- 
backer, former race driver and wartime flying ace. At the left is 


Cc. P. Fisken, advertising manager of Chevrolet Motor Co. 


Ford Motor Suggests Designs 
For N eighborhood Service Stations 
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‘i L. Res 
Slated to Head 
Truck Control 


Washington, Aug. 16.—John L. 
Rodgers, an Interstate Commerce 
Commission veteran, is slated to 
head up admin- 
istration of the 
Motor Carrier 





Act, signed by | 
President Roose- | 
velt last week, 


which will bring 
interstate truck 
and bus opera- 
tion under Fed- 
eral regulation. | 
Joseph B. East- | 
man, Federal} 
Coordinator of 
Transportation has been made | 
chairman of a new division of the | 
commission organized to make 





J. L. Rogers 


| the law effective and Rogers, his 


assistant, will be director of the 
Bureau of Motor Carriers which 


is a Tennessean who} 
18 years ago 
engineer. He} 


Rogers 


as a mechanical 


| studied law at night and became | 


(Centinued on Page 4, Col. 2) 








Detroit, Aug. 16.—An ose 
of approximately 50 per cent in 
the number of Ford neighborhood 
service stations within the past 
four months is reported which is 
indicative of the rapid develop- 
ment of this new type of mer- 
chandising new cars and at the 
same time giving dealers a big 
cut on the service dollar. It is 


(Continued on Page 3, Col. 1) 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today 


1935 1934 
Pos. Make Pos. 
1—519,151 Ford 316,359— 1 


2—339,147 Chev, 293,721— 2 


3—227,684 Plym. 171,593— 3 
4—103,089 Dodge 52,382— 4 
5— 85,442 Olds. 37,189— 6 
6— 80,105 Pont. 44,337— 5 
I— 42,952 Huds.* 35,484— 7 
8— 36,153 Buick 33,109— 8 
9— 25,417 Chrys. 13,995—10 
10— 22,392 Stude. 24,288— 9 
*includes Terraplane. 
Total All Makes | 
1,562,897 1,071,857 
See Passenger Car Tables | 


on a Pages 16-17. 


| 





Gente Control 
Of Financing 


Nears in Wise. 


Madison, Wis., Aug. 16.—Strict 
state control of finance companies 
in the used car business, provid- 
ing for the regulation of instal- 
ment sales, prohibiting coercion 
of automobile dealers and pro- 
hibiting the granting of subsidies 
to sales finance companies, is pro- 
vided for in a bill passed last 
week by the senate. 

If the measure is approved in 
the assembly and signed by the 
governor, all automobile finance 
companies and automobile dealers 


lin Wisconsin will be licensed by 


the state and be under supervision 


|of the banking commission. 


Motor vehicle dealers would pay 
a license fee of $2 per year for 


|each office or branch and $1 for 


each salesman. License fees for 
finance companies would be based 
on the volume of their business. 
The bill would block an auto- 
mobile manufacturer or jobber 
from coercing a dealer by threats 
or otherwise to transfer or assign 
his instalment sales contracts to a 
specified finance company. 








FHA COMES TO DEALERS AID 


17'To Extend Credit 
Up to $50,000 for 
Modernization 


Neighborhood S$ ervice 
Plan to Benefit By 
Federal Program 


By WILLIAM ULLMAN 

Washington, Aug. - Uncle 
Sam now stands ready to help 
automobile dealers who discern 
the wisdom of participating in the 
neighborhood sales-service expan- 
sion program as advocated by 
ADN or who wish to improve 
their present business establish- 
ments. The Federal Housing Ad- 
ministration this week told how 
this help is obtainable through a 
recent amendment of the Na- 
tional Housing Act. 

“Sales expediency suggests 
many helps for increased business 
and the discerning automobile 
dealer strives for a _ prudent 
choice that promises the greatest 
business results. Materialization 
of these plans, however, ordinarily 
requires substantial financial out- 
lay and even the dealers of this 
important, rapidly-growing indus- 
try are frequently confronted with 
problems that can be solved only 
through the acquisition of imme- 
diate funds. 

“To that question the National 
Housing Act is the answer. 

“With modernization credit now 
available under an amendment to 
the National Housing Act, auto- 
mobile dealers may remodel and 
equip their establishments so as 
to protect both original invest- 
ment and income. Modern equip- 
ment, attractive and convenient 

(Continued on Page 16, Col. 1) 


Plants Ignore 
Death of NRA 


Assn. Discloses 


Detroit, Aug. 16.—Not one com- 
plaint has reached the Michigan 
Manufacturers Assn. of unfair 
trade practices or unsatisfactory 
labor relationships in the 60 days 
the members of this association 
have voluntarily extended basic 
conditions of the outlawed NRA, 
it was stated by John L. Lovett, 
general manager of the associa- 
tion. 

Although committees to hear 
complaints and weigh their merits 
are being formed there has yet 
been no occasion to function. 

The hundreds of members of 
the association, employing thou- 
sands of Michigan workmen, were 
unanimous in their decision to 
continue in practice NRA code 
understandings after the Supreme 
Court decision which found legal 
flaws in the Industrial Recovery 
Act. Self-discipline through the 
association was decided upon and 
pledges were given against wage 
cutting and price chiseling. 

It was decided to set up two 
master committees to deal with 
complaints, one concerning labor 
and the other trade relationship. 
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N. W. Farmer Income Gains 222 Million Over ’34 


Improvement Re Reflected in 
Increased Car, Truck Sales 


Minn. Aug. 16. 
The farm income of four north- 
west states will be 222 millions 
more than the figure for last year. 

Automobile dealers of these 
states are eyeing these figures as 
the improved condition of farm- 
ers has already been reflected in 
increased sales of automobiles 
and trucks. 

Estimates of 1935 farm cash in- 
come in the four northwest states 
of Minnesota, North Dakota, 
South Dakota and Montana, in- 
cluding Federal corn-hog and 
wheat benefits, today placed the 
total at $695,000,000. 

This estimate of the 1935 crop 
income followed the release by 
the Federal bureau of agricultural 
economics of a preliminary study 
of gross and cash incomes for 
1934 and prior years, which placed 
the 1934 farm income in the four 
northwest states, including bene- 
fit payments for co-operating in 
the AAA wheat and corn-hog 
programs, at $473,664,000. 

This increase for 1935 of ap- 
proximately $222,000,000 is hailed 
as the predominating factor in 
the very evident revival of busi- 
ness in the northwest. 

The 1934 income was an in- 
crease of $59,980,000 over the in- 
come of 1933 and $122,432,000 over 
the 1932 income. 


All Ford Plante 
At Work After 
2 Weeks’ 


Dearborn, Mich., Aug. 16.—The 
Rouge plant of the Ford Motor 
Co., its 16 branch assembly plants 
and other Ford manufacturing 
operations Monday resumed the 
Ford 1935 production program 
after a mass vacation shutdown 
lasting two weeks, it was an- 
nounced at the Ford home offices 
here. 


Minneapolis, 


So far as the Rouge plant was | 


concerned, the shutdown was not 
wholly effective. Due to the ne- 
cessity of filling emergency orders 
in this district, the final assembly 
line for Michigan and northern 
Ohio was operated most of the 
first week of the vacation period. 
The steel mills, blast furnaces, 
coke ovens, by-products plant 
and glass factory were not af- 
fected by the shutdown and were 
operated throughout the two 
weeks, 

The assembly 


branch plants 


which resumed operation included | 
,| June 


the following: Buffalo, Chester 
Pa.; Chicago, Cincinnati, Dallas, 
Dearborn, Edgewater, N. J.; Kan- 
sas City, Long Beach, Calif.; Lou- 
isville, Memphis, Norfolk, Rich- 
mond, Calif.; St. Louis, Sommer- 
ville, Mass. and Twin Cities. Work 


Halt) 


Oo 


was also resumed at the Ford 
plants at Flat Rock and Ypsilanti, 
Mich.; Green Island, N. Y. and at 
the “village factories” at Nankin 


ford and Northville, Mich. The 
Hamilton, O, plant was not closed 
for the vacation period. 

Reports received at the Ford 
home offices after the resumption 
of operations, from branches 
throughout the United States, in- 


dicated, it was said, that car sales | 


were being well sustained thus 


far in August. 


‘Location Sought 


For Capital’s 


Washington, Aug. 16. 
taking over of the Washington 
Auditorium by the Federal Gov- 
ernment to house one of the al- 
most numberless New Deal agen- 
cies, officials of the Washington 
Automotive Trade Assn. are con- 


|fronted with the problem of find- 


Mills, Plymouth, Phoenix, Water- | 








Hudson Gives Sebrios Pree 





35 Auto Show 


With the | 


A crew of five men at the Aaron DeRoy Motor Car Co., Hudson distributors for lower Michigan, have 
been kept busy by owner service inspections which have been given free this month in the interests of 


safety on the highway. 


police officials. 


This is part of the safety campaign carried on by Hudson in co-operation with 








ing a place to hold the 1935 auto- | 


mobile show. 

The Auditorium, home of the 
auto show for many years, now is 
definitely out of the picture. Fur- 
thermore, because the 


many large buildings here the list 
of available locations has been 
| curtailed materially. 

However, officials of the Wash- 
ington Automotive Trade Assn. 
have several projects in view, and 
are confident that the present 
housing problem will be fully 
solved within the next few weeks. 


June Financing 


Reported Ahead 
Of 1934 Figure 


Washington, Aug. 16.— Whole- 
|sale automobile financing in June 
was well ahead of June last year 
in spite of a recession from May, 
according to the Department of 
Commerce, which bases its figures 
upon reports from 456 identical 
organizations. Wholesale financ- 
ing totaled $121,673,704 in June, 
compared with $135,510,277 in May 
and $104,422,741 in June, 1934. 
Wholesale financing in the first 
half of this year was $744,192,890, 
against $556,646,006 in the corre- 
sponding period last year. 

Retail financing of new cars in 
was $69,309,317, compared 
| with $70,175,835 in May and $70,- 
| 900,335 in June, 1934. Retail fi- 
nancing of used cars in June to- 
taled $40,397,310, against $41,462,- 
| 893 in May and $30,679,003 in June 

last year. 





13 Lucky ail 


When Arthur Cole, Oldsmobile employe, wants to take his family for 


an auto ride, he 


needs a big automobile. 
Olds Ltd. to take his wife and children to an Olds picnic. 


The Cole 


family showed up 13 strong and won first prize for the biggest family. 


Federal | 
Government has taken over so| 


He borrowed this 1910) 


Holds Pedestrian 
Should Use Care 


| St. Paul, Minn., Aug. 16.— 
A pedestrian does not have 
the absolute right of way, 
but must use reasonable 
care in protecting himself 
from injury, the state su- 
| preme court held today. 
William F. Murray, farmer 
of Daggetbrook, Minn., sued 
Carl Jacobson, special agent 
and the Northern Pacific 
Railroad as his employer, 
for injuries received in 
January, 1934, when Jacob- 
||| son’s automobile struck 
Murray. The court held that 
Murray walked around his 
own auto and into the path 
| of Jacobson’s automobile 
without down the 
street. 

The decision set aside a 
$5,000 verdict obtained by 
Murray in Crow Wing dis- 
trict court. 


looking 


Kelly Tire Co. 
To be Separate 
From Goodyear 


New York, Aug. 16..-Edmund S&S. 
Burke, president of the Kelly- 
Springfield Tire Co., today made 
| the following statement: 

“Effective Aug. 5, the Kelly- 
Springfield Tire Co. has completed 
its reorganization whereby the 
|Goodyear Tire and Rubber Co. 
| acquires financial control. Kelly’s 
|manufacturing, sales, and adver- 
|tising and operations will be 
| wholly independent. The ar- 
rangement is similar to the oper- 
|ations of the individual motor car 
| corporations, as they are related 
|to their large parent companies. 
“Briefly stated, our policies will 
| be: 

“Utilizing our 41 years of ex- 
perience in the manufacture of 
|rubber products, we will operate 
}our own plant at Cumberland, 
Md., and will manufacture a com- 
| plete line of passenger car, truck 
}and bus tires and tubes, as well 
|as accessories and repair material 
for every class of motoring 
service. 

“We will maintain sales policies 


designed to attract tire marketers | 


and representative dealers. We 
will also maintain adequate ware- 
house stocks at strategic points, 
| assuring the public prompt and 
|convenient service.” 


| that are entailed by 





Hudson Safety Campaign 
Has Huge Owner Response 


Detroit, Aug. 16.—The tremend- 
ous response of owners all over 
the country to the _ invitation, 
issued by the Hudson Motor Car 
Co. through its distributor and 
dealer organization to participate 
in free safety inspection, has 
necessitated the use of trained 
crews of men for this work, 
said. 
of the Aaron DeRoy Motor Car 


Co. here, five men have been kept | 
not | 


busy continually with cars 
only from this vicinity but from 
many parts of the country with 
tourists who are driving through. 

Brakes, tires, steering and 
everything that has to do with 
the safety of the car on the high- 
way is put through a rigid in- 
spection. The number of re- 
sponses from owners, not only of 
Hudsons but of all makes of cars, 
has been highly indicative of the 
fact that the public is being made 
more conscious of the need for 
safety by the vigorous campaigns 
being waged by state authorities, 
newspapers, safety organizations 
and manufacturing organizations, 
that have realized the vast eco- 
nomic as well as human losses 
preventable 
highway accidents. 

Hudson has set aside the entire 


it is 
At the service department | 


campaign and has devoted a large 
percentage of its advertising and 
promotional funds to the purpose 
of bringing the attention of car 
owners to the fact that one of 
their duties is to see that every 
unit in the car that may influence 
its safety on the highway is in 
perfect condition. 


14 Winners Will Visit 


San Diego Exposition 
Minneapolis, Minn., Aug. 16. — 
More than 1,000 Ford retail sales- 
men and dealers are holding their 
collective breaths over the out- 
come of a prize contest in which 
the winners will get a free trip 
to the exposition at San Diego. 
The contest was conducted by the 
Twin Cities branch of the Ford 
Motor Co. for its sales organiza- 
tion in the northwest as part of a 
national Ford contest. 

Fourteen winners will go from 
the Twin Cities territory, accord- 
ing to Ford executives here. 

All dealers and salesmen com- 
peted for the prize trips, points 
being given for sales made and 
classifications arranged according 
to population, location, etc. The 
winners, to be announced within 
the next two weeks, will visit the 
fair in Balboa park at San Diego, 


month of August for this safety | Calif. 


Win Coast Prizes 


Cc. 


A. Sullivan, left, manager of the Richmond, Calif., branch of the 


| Ford Motor Co., presents prizes to Martin E. Kemmerle, of the Wm. 
| L. Hughson Co., San Francisco, and R. R. Gaudin, Salinas, winners 


Richmond branch. 


| of first and second places in the Ford lecture contest held in the 
J. J. Hague, assistant manager of the Richmond 


branch, at the right. 











Ford Detailed Designs for Neighborhood Stations 
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50% Increase in This Type 
Outlet Reported During 


(Continued from Page 1) 


estimated that as of today there 
are about 1,500 of these stations 
operated by Ford dealers. 

In addition to this it is reported 
that there has been a correspond- 
ing increase in the number of 
quickie stations operated by deal- 
ers who have revised their stores 
and stations to accommodate this 
type of service who are really in 
the neighborhood _ sales-service 
classification, although not offi- 
cially so designated. In this group 
are found many who are not Ford 
dealers. 

Releases Plans 
Because of this rapid develop- 


ment the Ford Motor Co. is this 
week releasing to its dealers 
architect’s drawings and floor 


plans for three model neighbor- 
hood service stations, along with 
detailed specifications of station 
equipment and approximate costs. 

All this is contained in an at- 
tractive booklet which describes 
all the features of the suggested 
stations. The three suggested sta- 
tions were selected after a study 
of neighborhood service stations 
throughout the country as they 
relate to the specific require- 
ments of Ford dealers. 

As planned by the architects, 
the exteriors of these three sta- 
tions are of glistening blue and 
white porcelain enamel, which is 
the color combination for such 
Ford stations. Facilities for the 
attractive display of one car are 
provided in each set-up, while 
service and lubrication equipment 
is disposed of in the most effec- 
tive and modern manner. 

Porcelain Exteriors 

The plans include designs fitted 
for both corner and “middle of 
the block” locations and, of 
course, may be adapted to the 
special needs of any particular 
locality. Two of the stations are 
planned to occupy sites approx- 
imately 70x30 feet, while the third, 
designed to make the best possible 
use of a corner location, calls for 
a site 73x53. 

_ Exteriors are fac ed with porce- | 





lain enameled steel, white for the 
body of the building and blue for 
the horizontal bands and the base. 

To harmonize with the attrac- 
tive appearance of the suggested 
stations, modern gasoline pumps 
and air towers designed to har- 
monize with the lines and colors 
of the buildings are recommended. 
The pumps are obtainable in 
either the dial or computing face 
type. The air tower is five feet 
high and has an illuminated glass 
marker on top with a chromium 
base of about eight inches. 

Prices Vary 

Prices of the three suggested 
stations are not given as the cost 
will vary depending upon local 
conditions and materials used. It 
is estimated that the cost of plan 
C, (see picture on page 16) with 
its corner site of 73x53 will run 
approximately 65 per cent higher 
than plans A and B. 

The faith the Ford company 
has in this movement is _illus- 
trated in the foreword of the 
book, which declares: 

“Hundreds of Ford dealers fur- 
nish concrete evidence of the im- 
portance of neighborhood service 
stations in their business. 

“From their convenience and 
the frequent contacts with owners 
of all makes of cars and trucks 
which such stations enable Ford 
dealers to make, comes increased 
parts and service business. In 
addition to the operations per- 
formed at the service station, the 
station serves as a ‘feeder’ for 
many major service jobs to be 
done at the dealership. An op- 
portunity to make more Ford 
accessory sales to owners also is 
provided, because of the extra 
contact with Ford owners. 

Proved Success 

“More customers coming to the 
Ford neighborhood service station 
are potential new car or truck 
prospects. And because the sta- 
tion attendant has the opportunity 
to observe carefully the condition 
of the customers’ cars, he is able 


Stop Jobber Association 
From Fixing Prices 


Washington, Aug. 16. — “The 
Birmingham, Ala., Automotive 
Jobbers Assn. and its members 
have been restrained by the Fed- 
eral Government from carrying 
out the terms of an “agreement, 
combination, understanding and 
conspiracy to fix and maintain 
uniform prices to be exacted by 
them from purchasers of auto- 
mobile parts and _ accessories.” 
Under a consent cease and desist 
order issued by the Federal Trade 
Commission the respondents are 
further required to stop the fol- 
lowing practices: 

(1) Abiding by manufacturers’ 
resale schedule in the selling of 
all automobile parts and acces- 
sories; 

(2) Fixing prices at which such 
articles should be sold; 

(3) Fixing prices for certain 
repair jobs involving only labor; 

(4) Fixing prices for repair 
jobs involving both automobile 
parts and labor; 

(5) Fixing or maintaining a 
schedule of discounts to be al- 
lowed by them to certain classes 
of purchasers of automobile parts 
and accessories; 

(6) Requiring their customers 
to resell such articles so purchased 
from them at list prices of the 
manufacturer thereof, or at prices 
fixed by respondent association, 
and 

(7) Requiring every member of 
respondent association, before a 
price change is to be effected by 
them or any of them, except close- 
out items, to notify either the 








secretary of respondent associa- 
tion or each member in writing. 

The commission dismissed the 
complaint against one respondent, 
the Auto Electric & Carburetor 
Co., upon proof the company tried 
to resign from the automotive 
association last September. The 
association refused to accept the 
resignation but it was shown this 
company took no part in activities 
of the association since November. 
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Bright and Colorful 


Day or night this attractive station can easily be spotted by passing motorists. 





It is adapted either 


for corner or “middle of the block” locations. As the plan below shows, service facilities for three cars 
are provided with display space for one car and gives easy access to parts department and showroom. 


to obtain many prospects for new 
car and truck sales who might 
not be contacted by the dealer- 
ship in any other manner. 

“The neighborhood quick ser- 
vice station idea has long since 
passed the experimental stage. A 
proved success, it has taken hold 
rapidly. More and more Ford deal- 
ers in all territories are recogniz- 
ing it as a progressive step toward 
increased, year-round profits from 
diversified sources—new and used 
cars, accessories, service labor and 
parts, as well as increased sales 
of oil and gasoline.” 


Employes Reunion 


Lansing, Mich., Aug. 16.—Cyrus 
J. Roth, personnel director of Reo 
Motor Co. has announced that there 


will be an employes reunion in Sep- 
tember. It is expected that 1,000 
men and women will attend. | 
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An attractive office and display room with space for one new model 
is located at the right end of this station. 


for an ideal neighborhood s 


All essential requirements 


service station are included in this design 
~~ Which effectively combines beauty and simplicity at a reasonable cost. 





Three lifting doors feature this suggested Ford neighborhood service station. 
service and lubrication department which provides ample space for three cars. 
where they will not interfere with customers’ cars driving in upon the lifts. 








They open upon the| interest as a result. 
Pumps are located| and Ken Cloud were the judges 





Olds Employes 
Make Whoopee 
At Big Picnic 


Lansing, Mich., Aug. 16.—Olds- 
mobile employes celebrated the 
biggest year in the history of the 
company last week with Lan- 
sing’s greatest picnic. More than 
20,000 Oldsmakers and their fam- 
ilies gathered at Lake Lansing for 
an all-day outing as guests of the 
management. 

Thousands gathered at the ball 
field to watch the scores of 
games and contests while others 
thronged around the pavilion to 
hear the various amateur enter- 
tainers compete for valuable 
prizes. 

Great interest was shown in the 
contest for Oldsmobile’s biggest 
family. This event resulted in a 
tie with Arthur Cole, in charge of 
the reception room in the admin- 
istration building, and Dewey H. 
Fuller, of the maintenance de- 
partment, each entering families 
of 11 children. 

Fireworks and dancing during 
the evening wound up the day’s 
jubilee. 


McCord Awards $150 
For Window Displays 

Detroit, Aug. 16.—First prize of 
$75 in the McCord gasket window 
display contest went to the Wig- 
gins Co., Inc., Portland, Ore. The 
$50 second prize was awarded to 
the Automotive Parts Co., Cinci- 
natti, O. Third prize of $25 was 
won by the Onandaga Auto Sup- 
ply Co., Syracuse, N. Y. 

More than 100 window displays 
were arranged and the photo- 
graphs entered in the contest. 
Jobbers report increased sales and 
Neal Adair 


of the contest. 





Washington, Aug. 16.—The Na- 
tional Rates and Tariffs Commit- 
tee for the Trucking Industry this 
week formally recommended that 
trucking rates be developed on a 
basis of reasonable truck operat- 
ing costs plus a reasonable profit 
and applied under a truck classi- 
fication of commodities. The com- 
mittee considered the following 
methods for the establishment of 
tariffs and classifications before 
arriving at its conclusions: 

1. Tariffs based on truck costs 
with a truck classification. 

2. Tariffs based on rail rates 
with rail or truck classification. 

3. Tariffs based on what the 
traffic will bear, 


Method No. 1 


In regard to method No. 1, the 
Committee believes that: 

(a) Any truck tariff or classi- 
fication adopted should be so 
simple in construction that any- 
one who can read and write could 
readily understand it. 

(b) That rail tariffs and classi- 
fications today do not, in many 
cases, represent rail cost. 

(c) That rail tariffs and classi- 
fications are not directly applic- 
able to the trucking industry. 

(d) That any truck tariff and 
classification patterned after rail 
would be difficult of substantia- 
tion. 

(e) That any plan of truck tar- 
iffs and classifications based on 
rail would tend to pass on to the 
rails control of trucking rates. 

(f) That should the trucking 
industry subscribe to tariffs based 
on cost and its own classification 
that it would immediately improve 
its recognition as a mode of trans- 
portation. 


Will Influence Rails 


It is expected that trucking in- 
dustry subscription to tariffs and 
classifications based upon sound 
economic principles will have a 
strong influence on rail tariffs 
and classifications. 

In regard to method 2, the com- 
mittee realized that in some sec- 
tions of the country many opera- 
tors have, through custom, 
developed use of rail rates and 
classification. In so doing they 
may have developed their ac- 
counting systems to substantiate 
this method of applying rates. 

“These operators,” the commit- 
tee said, “may contend that to 
change their accounting systems 
and their practices with the ship- 
ping public would involve con- 
siderable expense and be quite 
difficult. The committee also re- 
alizes that the shippers must be 
given consideration insofar as| 
they may desire traffic moving 
by different modes of transporta- 
tion to be classified under one 
method, and rates applied accord- 
ingly. 





Follow Rail Rates 


“Another factor that may enter 
into early consideration of motor 
carriers is that rates established 
through jurisdiction of state util- 
ity commissions for intrastate 
transportation, in many instances, 


Chrysler Parts 
Takes Building | 
To Serve South 


Atlanta, Ga. Aug. 16.— The} 
Chrysler Motor Parts Corp. has | 
leased the two-story brick build- 
ing at 512 Spring St., effective | 
Oct. 1. The structure contains | 
approximately 90,000 square feet, | 
of which all but the basement, 
containing 16,000 square feet, has | 
been leased to Chrysler for their | 
headquarters, which serves ap-| 
proximately 900 dealers 10 
states. 

Officials of the 
only minor alterations 
quired before occupancy. 





in 


company said 
are re- 
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Dicommond Methods to Establish Truck Rates 


Committee Favors Cost 
Plus Reasonable Profit 


have followed rail rates and clas- 
sifications, This may present a 
handicap, especially where car- 
riers perform both intrastate and 
interstate service. There are 
some states which do not care 
to use the rail rate basis as a 
guide for the truck rates.” 


In regard to method 3, the 
committee understands that some 
operators feel that they should 
be privileged to establish rates 
according to the conditions they 
actually experience, with con- 
sideration being given to the flow 
of tonnage, the comparative vol- 
ume moving in each direction, the 
value of commodities transported, 
the availability of tonnage from 
certain shippers, territorial con- 
ditions, and other factors. 


John L. Rogers 
Slated to Head 
Truck Control 


(Continued from Page 1) 


an examiner in the commission. 
Twenty-six months ago he was 
named administrative assistant to 
Eastman and helped prepare the 
legislation which has_ brought 
about Federal control of motor 
carriers. 


Administration of the act by a 
separate bureau was one of the 
principles laid down by the legis- 
lative committee of the American 
Trucking Association, Inc. For 
that reason, the association advo- 
cated enactment of the so-called 
I. C. C. Reorganization Bill, which 
called for a separate division to 
administer the Motor Carrier Law. 
Early in this session of Congress, 
however, it was apparent that the 
bill would have little chance of 
getting through. Later the Presi- 
dent, in his transportation mes- 
sage, suggested that action on the 
bill might be deferred until the 
next session. The A. T. A. legis- 
lative committee then conferred 
with members of the I. C. C. and 
were given to understand that a 
separate bureau would be set up, 
even without a mandate from 
Congress. 


It is estimated that the new 
law will result in the addition of 
500 employes to the I. C. C. pay- 
roll and that $1,000,000 will be re- 
quired to administer the law the 
first year. 

The new law goes into effect 
Oct. 1 and the interval until then 
will be no longer than is needed 
to build the machinery for its ad- 
ministration. The A. T. A. has 
already appointed a contact com- 
mittee for Federal regulation to 
cooperate with the I. C. C. and to 
present the views of the industry 
on details of administration. This 
committee consists of Ted. V. Rod- 
gers, of Pennsylvania, president of 
A. T. A.; William E. Humphreys, 
this city, chairman of the A. T. A. 
interstate carriers conference 
group; Maurice Tucker, Indiana, 
chairman of the A. T. A. National 
rates and tariffs committee; H. 
E. Howell, Massachusetts; L. J. 
Benton, Kentucky; H. D. Horton, 
North Carolina, and Roy B. 
Thompson, California. Rodgers 
said the committee will serve as 
a clearing house for ideas pre- 
sented by industry members. 


. 
Safety R 
Meriden, Conn., 
Meriden plant of 
Mfg. Co. has been 
for its achievements 
no accidents for the 
of June. While eight other plants 
among the 26 operated by General 
Motors and its subsidiaries also went 
through June without accidents, the 
“Endee” organization showed the 
greatest number of man-hours of the 
group, 860,344, and therefore re- 
ceived the award, which was made 
at the plant on Aug. 7. 


ecord Set 


Aug. 16.—The 
New Departure 
awarded a banner 
in reporting 
entire month 











Graham Run Starts 


eee 
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Heinrich A. Pickert, Detroit police commissioner, officially started the Graham economy car on its 


tour of Michigan cities. 


Left to right: J. M. (Pat) O’Dea, Graham distributor; C. W. Matheson, vice- 


president of Graham-Paige Motors Corp.; Commissioner Pickert and William C. Callahan, managing 


editor of Automotive Daily News. 


Graham Stock Economy Car (Dealers Expand 


Averages 26.02 Per Gallon 


Detroit, Aug. 


miles per gallon and an average 


gasoline mileage of 26.02 miles | 


per gallon for the 405.4 miles so 


far traversed, a Graham standard | teridge, 


six completed the first loop of a 
point to point economy tour of 
Michigan when it arrived at the 


showrooms of J. M. O’Dea, De- | 


troit last 


night. 


Graham distributor, 


| 


| fuel 


The car, a strictly stock sedan | 


selected at random from the as- 
sembly line at the Graham-Paige 
plant and fueled with Mobilgas, 
is under the official supervision 
of a technical representative of 
Automotive Daily News who cer- 
tified to the fuel consumption 
upon the arrival of the car here. 


According to the entries on the 
official log the Graham economy 
car visited Lansing, Jackson, 
Battle Creek, Kalamazoo, Benton 
Harbor, Sturgis, Coldwater, 
Adrian, and Monroe and was 
greeted at each major point by 
civic welcoming committees and 
escorted, into town by police 
courtesy. According to the report, 
head winds were encountered for 
more than a quarter of the entire 
distance, and gravel roads rang- 


16.— With fuel! ing from loose and rough to fair 
economy records as high as 28.2 | 


were traversed for more than 40 
miles of the journey. 


The Graham economy car, 
which was driven by J. C. Bet- 
is equipped with a Rec- 
ordgraph which registers on a 
moving paper tape every minute 
of elapsed time and every foot 
of forward travel. Graduated 
measures used to measure 
fuel consumption were certified 
before the start of the trip by 
Robert B. Siller of the Detroit 


| Department of Weights and Meas- 


ures. The standard odometer on 
the car was checked and found 
accurate by Wm. B. Heslip and 
Thomas Peets of the same depart- 
ment. 


In explaining the high fuel 
economy secured on the tour, 
O’Dea pointed out that with the 
new economizer carburetor, six 
port intake manifold, new vacuum 
spark advance, and a thermostati- 
cally regulated heating 
which automatically controls in- 
let manifold temperature in pro- 
portion to the power required of 
the engine, 
Graham owner to obtain fuel 
economy comparable with the 
| record just made. 


Don’t Spill a Drop 


Here is the stock Graham being fueled for its economy run, At the 


left is J. M. (Pat) 


O’Dea, Graham distributor in Detroit while looking 


on at the right is Clinton Sears, advertising manager of the 
White Star division of the Socony-Vacuum Co. 


jacket | 


| ment 
| Inc., Detroit and Newburgh, N. Y., 





Facilities For 
Sales, Service 


Chicago, Aug. 16.—Inspired by 
the neighborhood sales - service 
movement and their belief that 
better business has come to stay 
a while, several dealers here are 
enlarging their facilities, particu- 
larly along service lines. 

Milo Steele, president of the 
Steele Motor Co., Oldsmobile deal- 
er, announces the opening of a 
new service station at 2484 Mil- 
waukee Ave. His announcement 
stresses the employment of Olds- 
mobile factory-trained mechanics 
and such new equipment as glass 
enclosed wash rack, motor ana- 
lyzers and special machinery for 
front-end repairs. 

Phil Slavin, president of Key- 
stone Motor Sales Corp., Chrysler- 
Plymouth dealer, also has just 
branched out by establishing an 
additional sales and service build- 
ing at 6116 N. Western Ave. 

Largely because of his experi- 
ence in servicing automobiles, 
dating back to the time when 
electrics were popular here, Harry 


|Salvat and his Fashion Automo- 
|bile Co., 
it is possible for any | 


5ist St. and Cottage 
Grove Ave., was this week ap- 
pointed by Nash Sales, Inc., as 
Nash-LaFayette dealer. The newly 
acquired dealership is unusually 
well equipped in both its sales 
and service departments. 

W.E. Butler, president of Butler 
Motors, Inc., Hudson-Terraplane 
distributor, emphasizes the point 
of better service equipment and 
more space in announcing re- 
moval of his firm’s Evanston 
branch to its new and more cen- 
tralized location at Davis St. and 
Oak Ave. 


New Type Brake 
To Make Debut 
At Exposition 


Detroit, Aug. 16.—Reports that 
a new brake for motor vehicles is 
to make its appearance coinci- 
dent with the opening of the 
Canadian National Exposition in 
Toronto, Aug. 23, were confirmed 
here today with the announce- 
that Linderman Devices 


are sponsoring the new develop- 


| ment. 


Details of the new brake are 


|being withheld until the opening 


of the exposition but it is under- 
stood that they incorporate a new 
principle for converting hydraulic 
pressure into motion. This mecha- 
nism incorporates no moving 
parts to wear out, it is under- 
stood. 
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Machine Tool Orders Rise re 15-Year Average 


Spurt Called Sig Significant 


Of H eavy | 


Washington, Aug. didliiint 
for machine tools ag risen to a 
point well above the 15-year aver- 
age, significant of aroused activ- 
ity in the heavy goods industries, 
the Department of Commerce an- 


nounces. R. E. W. Harrison, 
chief of its machinery division, 
says: 


“New wage and hour schedules 
have imposed a new responsibility 
upon the machine. They have 
made time a more vital factor 
in industry than ever and the pro- 
duction engineer must be pre- 
pared to respond to the new or- 
der by servicing the machine for 
the discharge of economically 
necessary maximum efficiency. It 
is more generally conceded that 
the challenge is to the competent 
engineer to carry the manufac- 
turing technique of the United 
States to new competitive heights. 

To Hold Show 


“The fact that the first machine 
tool exposition in five years will 
be held in Cleveland, Sept. 11 to 
21, is another token of the general 
recognition of advancement. The 
show will enable manufacturers 
to apply a visual and practical 
yardstick against their existing 
facilities, Greatly enhanced by 
buying followed recent similar ex- 
positions in England and Ger- 
many.” 

The exhibits, Harrison said, will 
conclusively reflect the leadership 
of this country in automatic and 
semi-automatic machinery which 
will achieve desired results of 
high production with consistent 
accuracy and at the same time 
make the least demands on the 
operator from a physical endur- 
ance and a skill standpoint. 


Cleveland, Aug. 16.—Following 
sharp rises in both May and June, 
the index of machine tool orders 
as compiled by the National 
Machine Tool Builders Assn. in 
July advanced to 119.8, the highest 
since 1929 and an increase of 28.7 
or 31.5 per cent over the index 
figure of 91.1 reported for June, 
which was 24 per cent above the 
figure for May. 

Exports Increase 


In contrast with orders for 
June, when no advance was regis- 
tered in foreign business foreign 
orders during July increased 139 
per cent over June, while domestic 
business increased 9 per cent. 

Average for seven months of 
the current year is now placed 
at 75.8, which surpasses the year’s 
average for 1930, which was 70.9. 

In its report, the association 
states that the smaller companies 
almost doubled their June bus- 
iness and the larger companies 
improved their domestic volume 
while more than doubling foreign 
volume. Sixty-six companies re- 
ported business equal to or better 
than their 1926 average monthly 
nes. 


Willys =: Crosses Andes 


In Peruvian Test Run 


Toledo, O., Aug. 16. One of 
South America’s highest high- 
ways, a recently opened road that 
crosses the Andes mountains to 
the interior of Peru, served to 
test the reliability of a Willys 77, 
it was reported here. 

Eduardo Martinez, of Lima, 
Peru, made the run on the day 
of the opening of the road, from 
Lima to San Ramos and return. 
Negotiating grades that in one 
place necessitated a 45-degree 
climb, Martihez completed the 
round-trip of 456 miles in 12 hours 
and 10 minutes, it is claimed. At 
Ticlio, highest point in the Andes, 
where the highway crosses, the 
elevation was 17,388 feet, or more 
than three miles above sea level. 

The Willys encountered ex- 


tremes of temperature and haz- 
ardous roadway conditions with- 
out faltering, it is said. 


Goods Activity 


($1,500 Families 
Buy Nearly Half 
Of Portland Cars 


Washington, Aug. 16.—Portland, 
Me., families having annual in- 
comes of less than $1,500 are the 
purchasers of almost half of all 
automobiles used in that city, ac- 
cording to a consumer survey just 
completed by the Department of 
Commerce. However, the influ- 
ence of income on automobile 
buying is clearly shown in the 
survey by a steady increase in 
the ratio of cars to families that 
is noticeable throughout the range 
of incomes from the lowest to the 
highest. 

This study was made by Ada 
Lillian Bush, chief of the con- 
sumer market section, and the 
factual data are designed to be 
of practical value to manufac- 
turers, wholesalers and retailers 
of the specified commodities 
whose sales territories include 
Portland or similar communities. 
Copies of “Consumer Use of Se- 
lected Goods and Services, by 
Incomes Class, Portland, Me.,” are 
obtainable from the Bureau of 











Foreign and Domestic Commerce, 
Department of Commerce, Wash- 
ington, for 10 cents. 


Heat woul Sales 
Hit All-Time 
Highs, Says Peed 


Detroit, Aug. 16.—Reporting that 
thermometers and new car sales 
are hitting all-time highs, L. G. 
Peed, vice- 
president and 
general sales 
manager of the 
De Soto Motor 
Corp., returned 
last week from 
an extensive 
tour in which he 
visited his key 
distributors and 
dealers in the 
Middle West 
and Pacific 
Coast regions. 








L. G. Peed 
The buying urge that has sent 


new car sales records soaring 
since the first of the year gives 
every indication of lasting well 
into the fall, according to the De 
Soto executive. 

“In the cities and in the country 
territories people are in the mood 
for modern transportation — and 
what is more important, they are 
able to buy it,” Peed said. 

“While many economic factors 
contribute to this demand, I be- 
lieve the most important reason 
for it is a change in the spirit of 
the average citizen. Optimism is 
again the keynote of America’s 
attitude toward the future. 

“Despite heavy taxes, govern- 
mental regulation of business and 
agriculture, the fears for the fu- 
ture that so characterized the de- 
pression years have been shaken 
off. 

“Millions of Americans have 
decided that there are things 
which they want and are able to | 
buy. New transportation comes 
first in that list. 





Timken Names Gibbons | 
Canton, O., Aug. 16.—The Timken | 
Steel & Tube Co. of this city, an- | 
nounces the election of Frank L. 
Gibbons as vice-president in charge 
of sales. Gibbons has been associ- | 
ated with Timken as director of | 
sales since 1932 and prior to that 
was with the Crucible Steel Co., 
the old Carbon Steel Co., Central 


Steel Co., Central Alloy Co. and Re- 
public Steel Corp. He entered the 
sales end of the steel business in 
1908. 








Some 700 Pontiac dealers attended a recent picnic near Detroit. 
advertising 

Mich., dealer whose business 
George Sutter, Grand Rapids, who 


to right: F. A. Berend, 
Ferndale, 


V. A. Davison, zone manager; 


Left 
manager; George Higgins, 
more than doubled 1934; 


quadrupled his 1934 business; D. U. Bathrick, assistant general sales 


Guy Garber, 
and O. B. Noble, 


manager; 
territory, 


Saginaw, 
Muskegon, 


in his 
doubled 


Pontiac third 
than 


who put 
who more 


his 1934 sales. 


Buick Zone Men Will Hear 


°36 Service Program Plans 


Flint, Mich., Aug. 16.—The “in- 
side dope” on the Buick service 
program 
zone service representatives, zone 
parts and service managers and 
representatives of General Motors 
export and General Motors 
Canada, it is announced by W. F. 
Hufstader, general sales manager, 
in a series of factory meetings 
opening here Monday. 

More than 150 men whose job 
it is to supervise Buick service 
activities through the world will 
attend the sessions, which are 
under the direction of C. W. 


Jacobs, parts and service manager | 


of the Buick Motor Co. The 
meetings will be held daily until 
Tuesday, Aug. 27. 

“Tt is the purpose of these fac-| 


tory meetings to discuss our serv-| 


ice problems and instruct our field 
men in their solution.” 

The meeting in Flint next week 
will be divided into two groups. 
Jacobs said, the first consisting of | 
the zone service representatives 


Slings 


for 1936 will be given | 


of | 





Pontiac to Move 
Central Offices 
Late September 


Pontiac, Mich., Aug. 16.—Relo- 
cation of the Pontiac Motor Co. 
central offices in a refurbished 
building in the downtown section 
of this city formerly occupied by 
the old Oakland Motor Car Co. is 
scheduled for late September, H. 
J. Klingler, Pontiac president, an- 
nounces, 

This move is a part of the 
$3,500,000 expansion program now 
under way to double plant capa- 
city for the ensuing year, and 
relieves the building now used for 
administrative departments so 
that it may be available for the 
exclusive use of plant manufac- 
turing operations. 

Occupying the re-modeled of- 
fices at Baldwin and Oakland 
avenues will be Klingler and his 
immediate staff; A. W. L. Gilpin 
and the entire sales department, 
including service, advertising, pro- 
motion, accessories, etc. 

Detroit Staff Too 

At the time this move is made, 
the Detroit zone and_ regional 
offices now centered in the Gen- 
eral Motors bldg., Detroit, will be 
transferred to this new adminis- 
tration location in Pontiac, thus 
centering plant administrative ac- 
tivities, as well as sales activities 
in the home area of the plant, all 


-|in one building. About 50 people 


and representatives of export and 

| General Motors of Canada, while 
the second will comprise the zone 
parts and service managers and 
their assistants. 

Hufstader will open each series 
| of meetings. F. A. Bower, chief 
| engineer, will be the principal 
speaker at each meeting while the 
following members of the Buick 
engineering and service depart- 
ments will take part in the in- 
struction of the field service men: 
Jacobs, rs A. Chayne, Adolph 
| Bruan, H. C. Doane, G. W. Smith, 
r. F. Mathews F. W. Hertrich, 
lw. R. Coughtrey, C. J. Slater, J. 
| A. Nyland, J. Boca, H. Ackerman, 
| H. O. Leuschner, E. G. Peckham, 
H. H. Sage, B. P. Sparks, Glenn 
Drake, E. W. Eaton, and H. S. 
Golden. 

Informal dinners will be held 
for the visitors on Tuesday and 
| Friday at the Durant Hotel at 
which Harlow H. Curtice, Buick 
| president, will speak, 


| 


Shoes 





H. J. Klingler, president and general manager of the Pontiac Motor 
Co., takes his horseshoe pitching seriously. As a result he won two 


out of three games from A. W. L. 


Gilpin, vice-president and general 


sales manager, at the Detroit zone picnic. 











will be affected by the transfer 
from Detroit, where Pontiac dis- 
trict sales activities have been lo- 
cated since April, 1932. 

The new headquarters building 
is a four-story brick structure 
built in 1920. To prepare it for 
September occupancy $100,000 is 
now being spent to completely 
modernize the building. This is 
exclusive of furnishings. 

The three-story brick building 
at present occupied by the admin- 
istrative offices will be utilized by 
the personnel, traffic and pur- 
chasing departments and P. H. 
MacGregor, general plant man- 
ager. 

Need More Room 

“The huge growth of the Pon- 
tiac business in the past year has 
necessitated larger quarters and 
our present administrative build- 
ing has been outgrown com- 
pletely,” Klingler declared. 

The large four-story brick 
building at Baldwin and Oakland 
avenues was built in 1920 to house 
the administrative departments of 
the old Oakland Motor Car Co. 
At that time it was considered 
unusually complete and had its 
own cafeteria. When the larger 
Pontiac plant was constructed, it 
was decided to move the depart- 
ments nearer the new plant. 
Many of them were also moved 
to the General Motors bldg. in 
Detroit. The old administration 
building was vacated Apr. 1, 1932, 
and has since stood untenanted. 

The remodeling operations con- 
template the provision of modern 
sales rooms and conference rooms 
in addition to suites of offices for 
each department. 


Buick U.S. Sales 
Total 1,681 For 
First 10 Days 


Flint, Mich., Aug. 16.—Domestic 
retail sales of Buick cars during 
the first 10 days of August main- 
tained the unexpected pace set 
the preceding month, with a total] 
of 1,681 new cars delivered to cus- 
tomers in the United States, W. 
F. Hufstader, general sales man- 
ager, announced today. 

The figure exceeds 


the 1,630 


|total delivered the corresponding 


period in July, when the regular 
seasonal decrease was expected. 
Sales for July were close to the 
peak May and June sales, with 
dealers reporting their new car 
stocks in the best condition for 
this period in years. 
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Good News For Dealers 


UJNCLE SAM has recognized the need for new working 
capital for dealers and also the need for money with 
which to modernize and improve dealer establishments. 
In a special article written for the NADA Bulletin the 
Federal Housing Administration points out that such 
modernization can be done through the convenient credit 
plan of that government agency. The article in the Bulle- 
tin quotes FHA officials as follows: “Increasing use of 
automotive vehicles of all types, creates a corresponding 
demand for ample quarters for adequate display as well as 
for the distribution of requisite accessories. With moder- 
nization credit now available up to $50,000 under an 
amendment to the National Housing Act, automobile deal- 
ers may remodel and equip their establishments so as to 
protect both original investment and income. Modern 
equipment, attractive and convenient quarters are power- 
ful business inducers.” 


It is with the same thought in mind that Automotive 
Daily News has been urging dealers to adopt a neighbor- 
hood sales and service type of operation. This new credit 
source now answers the dealer’s question of: ‘‘Where will 
I get the jack?” 


To us, this new credit, used to establish neighborhood 
sales and service stations, may be the answer to many of 
the dealer’s present problems. First of all, there can be 
little question that these clean, modern establishments are 
as the FHA says, “business inducers.’’ Second, in addition 
to increasing use the dealer’s profit possibilities through 
increased service, gasoline, oil and accessory sales and 
repair work, they do keep the dealer closer in touch with 
the owners and operators of all makes of cars, who sooner 





or later become new or used car buyers. 


Next, we feel that this type of station can be the deal- 
er’s answer to the old “percentage of price class” bugaboo. 
Many dealers feel that the percentage of price class is an 
arbitrary figure picked out of the air by the ambitious 
salesmanager. This is not quite true. In the production 
of automobiles, volume is one of the greatest factors con- 
trolling price. Therefore, before the price can be arrived 
at, some estimate of prospective volume must be made. 
The salesmanager must be able to tell his superiors what 
percentage of price class he can reasonably expect to get 
with the product to be sold within a given price class. 


It is only natural then, that should the salesmanager 
find that he is not getting his percentage of price class in 
a given area, he will attempt to increase his percentage by 
increasing his penetration of the market through the ad- 
dition of new dealers. This results in dealers for the same 
line trading wildly and to the detriment of each other. 


Neighborhood sales and service stations, to our mind, 
offer the wide-awake dealer an economical means for ob- 
taining a better penetration of his own market, thus 
assuring that he will get a higher percentage of price 
class, through controlled branches, rather than through 
competition with a brother dealer whose actions he can- 
not control. Under such conditions any expansion of 
dealer body within his territory by the factory sales- 
manager would seem unjustified. Taken from any angle, 
it would seem that this new development in automobile 
retailing offers advantages which should be given careful 
consideration by manufacturer and dealer alike, particu- 
larly in view of the government’s willingness to aid deal- 
ers in getting necessary capital with which to put such a 
plan into operation. 


“ong WOrd in 
edgewise” 


By the Publisher 


“I That there is a regu- 
TOLD lar tidal wave of pub- 
YOU SO!” lic opinion rising 


against the frightful 
continuity of auto fatalities no 
It is apparent 
Automobile man- 
ufacturers and dealers alike have 
finally awakened to the sickening 
realization that the toll of acci- 
is beginning to frighten 
cautious folks from the highways. 
magazines and the 


one would deny. 
on every side. 


dents 


Newspapers, 
radio have taken up the torch 
and are making the great mass 
mind of America slowly conscious 
of a “black plague” in our midst 
which, if it continues at the rate 
set up in 1934, will every year 
wipe out the entire population 
of a city like Elgin, Ill, Zanes- 
ville, Ohio, or Santa Barbara, 
Calif. 
ok * * 

IF YOU THINK I exaggerate, 
read the Aug. 8 bulletin of the 
Pennsylvania Automotive Assn. 
entitled, “Will mounting accidents 
strangle our business?” Note the 
amount of hard cash being spent 
by the manufacturers, notably 
Plymouth (with safety films), 
Hudson (with 30-day free inspec- 
tion service for all cars), General 
Motors (with million runs of safe- 
driving booklets), Chevrolet (with 
a save-the-children campaign co- 
incident with school opening). 
Hundreds of local newspapers 
taking up various ideas for pro- 
moting safe driving in their cities 
and getting results too. Then the 
big national magazines, “Ladies 
Home Journal,” “American” and 
“Time” carrying on campaigns 
which I have noted (representa- 
tives of others will call my atten- 
tion to their own paper’s efforts 
beginning Monday). Valuable 
space being given to the subject 
of safety-on-the-highways which 
if bought and paid for as adver- 
tising space would be worth mil- 
lions. 

* * * 

EASILY THE MOST widely 
publicized article on safety which 
has been written is published in 
the August “Reader’s Digest” un- 
der the title of “—-and Sudden 
Death,” by J. C, Furnas. It is 
not nice reading, in fact, the edi- 
tors warn their readers with a 
preface, “Like the gruesome spec- 
tacle of a bad automobile accident 
itself, the realistic details of this 
article will nauseate some read- 
ers.” But this did not prevent so 
widely-read a publication as 
“Time” devoting a full page in 
the current issue (Aug. 10) to re- 
printing some of the gruesome 
details. Some excerpts may not 
make pleasant reading for we 
who make and sell cars, but they 
may jar as they are obviously in- 
tended to jar the public conscious- 
ness. Here are a few: 

“A passing look at a bad smash 
or the news that a fellow you had 
lunch with last week is in a hospital 
with a broken back will make any 
driver but a born fool slow down, 
at least temporarily. But—if you 
really felt that, perhaps, the stick- 
ful of type in Monday’s paper, re- 
cording that a total of 29 local citi- 
zens were killed in week-end crashes, 
would rate something more than a 


perfunctory tut-tut as you turn 
back to the sports page.” . “But 
even a mangled body on a slab, 


waxily portraying the consequences 
of bad motoring judgment, isn’t a 
patch on the scene of the accident 
itself. No artist working on a 
safety poster would dare depict that 
in full detail. That picture would 
have to include motion-picture and 
sound effects, too—the flopping, 
pointless efforts of the injured to 
stand up; the queer, grunting noises; 
the steady panting groaning of a 
human being with pain creeping up 
on him as the shock wears off. It 
should portray the slack expression 
on the face of a man, drugged with 
shock, staring at the Z-twist in his 
broken leg, the insane crumpled 
effect of a child’s body after its 
bones are crushed inward, a realistic 
portrait of an _ hysterical woman 
with her screaming mouth opening 
a hole in the bloody drip that fills 
her eyes and runs off her chin. 
Minor details would include the raw 
ends of bones protruding through 
flesh in compound fractures, and 


(Continued on Page 18, Col. 4) 
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You Can “Clean Up” if You Clean Up 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


Readers 


are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Pleased 

I have just received my copy of 
Automotive Daily News issued Aug. 
10 and find your wonderful write-up 
and picture covering my new Ford 
Neighborhood Service Station in 
New Philadelphia. 

This was more than I had ever 
expected and it gave me a great 
deal of pleasure to know that you 
do take interest in the small town 
dealers——Fred P. Potschner, 
Ohio. 


Dover, 


Better Roads 

I have been interested in reading 
your statements recently regarding 
safety on the highways and the 
menace to the welfare of our indus- 
try if our present accident rate in- 
creases or even stays just where it 
is now. Certainly this situation is 
appalling and I do not think that 
you exaggerate when you warn of 
restrictive laws. 

One of the chief sources of dan- 
ger at speed today, in my estima- 
tion, is the fact that higher speed 
ears have been built and are being 
operated on essentially low speed 
highways. Some years ago certain 
states got the bright idea that the 
way to hold down speeding on the 
highway was to build roads narrow 
and with flat curves which meant 
that the driver who liked to travel 
fast would find it difficult to do so 
without endangering his neck. Since 
that time cars have been developed 


which can be handled much more 
easily. As a result some drivers can 
operate at high speeds over the 


death trap roads with a degree of 
safety. Others, not so experienced, 
try to ape these drivers with the 
result that they become a menace to 
themselves and others on the road. 
This industry has’ contributed 
heavily to the present road system. 
Our “put” in this direction is much 
more than our “take.” Each year 
millions of dollars paid into state 
coffers by motorists are diverted for 
other uses while our present dan- 
gerous roads become more dangerous 
and little is done to develop high- 
ways to match the development of 
automobiles. Actually, many of our 
roads today are as out of date when 
compared with the present day car 
as the horse and buggy roads were 
when compared with the early auto- 





mobile. Why not fight for scientifi- 
cally designed roads with separated 


grade crossings, ample shoulders, 
separated traffic lanes and banked 
curves? Roads that are built for 


speed up to and above 100 miles an 
hour could safely be ridden at 65 or 
70 even by a comparatively inex- 
perienced driver. Fool proof high- 


ways will cure even the foolhardy 
highway user.—-W. J. McM., New 
York City. 








AS OTHERS 
SEE IT 


GM’s Confidence 

More than a year ago, General 
Motors began to spend money for 
plant expansion, in the belief that 
better days for the automobile manu- 
facturer has dawned. Now in his 
quarterly report to stockholders, 
President Alfred P. Sloan announces 
that extensions already undertaken 
or planned for the immediate 
future total $50,000,000 in expendi- 
ture, constituting the largest expen- 
diture in the company’s history in 
so short a period. 

Coming at a time when many busi- 
ness men and financiers are still 
doubtful of the future, Mr. Sloan’s 
announcement breathes a courage 
and an optimism that should cause 
the hesitant to re-analyze_ their 
views. Mr. Sloan points out that 
comparatively little of the $50,000,- 
000 is going into construction; most 
of it will be spent for machinery and 
tools, which are of comparatively 
short life, and expenditure on which 
signifies that almost immediate re- 
sults are expected. 

No industry in America has shown 
itself more canny than the automo- 
bile industry. It was the first to see 
a business upturn and prepare for 
it, both in 1921 and in 1932-33. Its 
finger is constantly on the public 
pulse; it can feel a quickening of 
life when to other observers the 
patient’s condition is getting worse, 
or is showing no improvement. When 
General Motors spends half a hun- 
dred million dollars in a 12-month, 
it is not gambling with its money. 
It knows exactly what it is doing, 
and why.—The Detroit News. 
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How’s sustness? 

Mr. J. D. Fairweather will tell you that 
business has gone to hell in a handbasket and 
will be a long time coming back. Mr. Fair- 
weather dropped three million dollars in the 
market in October 1929, and another three 
million since in gilt-edged bonds and mortgages. 
His return on investments last year was only 
1.87%. Any mention of the new inheritance and 
income taxes makes him sick. He is trying 
desperately to keep his personal expenses down 
.-» But Mr. Fairweather’s attractive fifty-dollar- 
a-week secretary asked for an extra week off this 
summer and took a Caribbean cruise. 

Ask the directors of the Versus Corporation 
about business and their response will be pretty 
uncertain and puzzled. The Corporation has 
had a volume this year comparable to that in 
1929—but the profits nowhere near coincide. 
The Corporation will make only immediate 
commitments Ask the employees of the 
Versus Corporation how business is, and they 
will tell you Okay. They have had twenty-three 
solid months of work. The parking lot around 
the factory is bright with new cars. Retail trade 
in the district has improved consistently for two 
years, and the savings banks show all-time high 
deposits. 

Ask Joe Tripoli about business conditions, 
and Joe will tell you things are swell. Joe runs a 
freight elevator, and gets $24 a week for forty- 
eight hours. His sister Rosie earns $12 a week in 
a rayon mill. In 1932, Joe worked sixty hours a 


Tribune Tower, Chicago . 





Tell it to Swe eney 


week for $20, and Rosie made $5 a week some 
weeks. 

Pete Hummel also will tell you business was 
never better. Pete sells industrial insurance on 
the dime-a-week basis. By the end of 1932 more 
than half of Pete’s clients had let their policies 
lapse. Eighty percent of the lapsed policies have 
since been reclaimed; and Pete is writing more 


insurance than in 1929. 


ie are two requisites for a customer 
—means and mood. Through all the depression 
there were mor: means than there was buying. 
The mood was lacking. 

The mood is no longer lacking. The family 
of the man who didn’t have a job in 1932 and 
has a job now—thinks 1935 is a pretty pros- 
perous year. The man who has had his salary 
cuts restored feels that the world is normal 
again. When people feel prosperous, they go 
ahead and spend. And the American public has 
been spending since the spring of 1933. The 
improvement in business has been due to the 
rise in the sale of consumption goods—which 
the public buys. Capital goods and heavy equip- 
ment, which business buys, have lagged— 
because business men aren’t settled in their 


outlook. 
But too many business men have failed to 





realize the public’s mood. Distressed by the 
decline in their personal fortunes and incomes, 


distracted by politics, uncertain because of 


rapidly changing conditions—they mistake their 
own mood for their markets’. They assume 
people don’t want to spend money because they 
themselves don’t want to spend. They assume 
people aren’t buying because they aren’t. So 
they lose sales and customers they might have 
and could well use! 





Kohl Building, San Francisco 


‘thes is a good time to advertise. This is a 
particularly good time to Tell It to Sweeney— 
the 1,500,000 families in New York City with 
incomes ranging from $6,000 down. 

Aside from having more friends, relatives 
and transients come to New York to get on his 
relief rolls, Sweeney felt the depression less than 
most Americans. The vast diversity of New 





York’s industries and business made his job less 
dispensable, more secure. Retail trade here 
never dropped to the low levels elsewhere, and 
rose faster. Some tremendous building contracts 
and a new subway made payrolls for the build- 
ing trades in the worst depression years. 
Sweeney’s average income has been and is 
above the American average. And the vast size 
of the New York City and suburban market 
makes more opportunities and less competition. 

Advertising is cheaper here, and more 
resultful—because most of the market can be 
reached through one newspaper. The News 
alone is read by two out of three New York City 
families, and by more suburban families than 
any other medium. The small page of The News 
gives all advertising a more effective presentae 
tion. And the success of The News as a medium 
—first in display linage, first in retail and first in 
department store advertising (first six months, 
1935) and first in advertisers’ expenditure in 
New York—takes any gamble out of your major 
dependence on this major medium. 

And The News has by far the lowest adver- 
tising cost. Your advertising dollar spent in New 
York in The News will buy more advertising in 
the best market in the country than it will buy 
in any other local market not as good! 

Add The News to your fall schedule—and 
watch The News add to your New York sales! 


+ 220 East Forty-seconp Street, New YorK 
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Sales-Service Plan Spreads to Small Towns 


Increased Business Makes 


* 
Dealers Really Big Men 
By E. M. LUBECK 
Detroit, Aug. 16.—Neighborhood sales and service sta- 
tions are rapidly spreading to the smaller cities and towns. 
In many cases which the writer has checked, dealers who 


have adopted the new merchandising plan are becoming 
in an automotive sense—the outstanding men in their 


communities. 


Having made it easy for their neighbors 


to come in for service in addition to their regular needs 
in the way of gas, oil, batteries and tires, these dealers 
are creating a greater number of® — - ——— , 


sales contacts and building busi- 
ness for the future. 

In Bellevue, one of those pros- 
perous middle Ohio towns, the 
Overmeyer-Bell Motor Co., Dodge 

and Plymouth 





NEIGHBORHOOD dealer has made 
it f its 
SALES AND | it stny, for 






to come in for 
service and 
owners of other 
makes as well. 
The service and 
sales station lo- 
cated on the 
main highway 
through the city 
which is the 
main artery be- 
tween Cleveland and Chicago or 
Akron and Toledo and Detroit 
has been put up with the view of 
attracting attention from the pas- 
sing motorists. The design of the 
building, a departure from the 
type usually seen along the roads 
is unique and compels attention. 
Built a little over two years ago, 
its neatness and cleanliness 
catches the eye of the thousands 
of drivers who pass through the 
town daily. In the past month 
other improvements such as the 
widening of the gasoline island 
platform now commands the at- 
tention and not a day passes but 
what scores of cars other than 
those sold by the company stop 
for the needed supplies. 
Profitable Plan 
Overmeyer-Bell Motor Co. have 
found the neighborhood station in 
its new set-up a profitable one in 
every way. The conveniently lo- 
cated gasoline pumps, in spite of 
competition to the extent of 12 
other conventional gasoline dis- 
pensing stations in town, click 
constantly. In July the gallonage 
reached 11,000 for the month. This 
figure is considerably more than 
any other gas station in town. 
The lubricating oil sales have been 
running better than the average 
ratio between gasoline and lubri- 
cating oil. The service station 
as well as the greasing depart- 
ment has been busy since local 
car owners have found the shop 
a convenient place for general 
as well as minor service. 
The building itself, with the 





more dollars 
for dealers! 











service entrance to the left, com- 
prises a roomy show room for 
cars and trucks. 
the offices of the company and a 
smaller office for the executives. 
To the right of the offices is the 


parts and stock room and back | 


of the general front layout is a 
well-arranged daylight service 
department, equipped for every 
type of service, 

Pumps Modernistic 


At the right of the building is 
the modernistic gasoline and oil 
station. The trimmings are of 
chrome plate throughout and out- 
standing from the point of clean- 
liness and brightness. The greas- 
ing room at the extreme right is 
equipped with a Joyce-Cridland 
hoist to handle modern cars of 
any make as well as older types. 
The greasing equipment is the 
Ohio Oil type complete with all 
necessary nozzles and spray guns. 
Greasing orders average close to 
200 per month and while it has 
been largely made up by local 
business a good per cent has been 
made up by passing traffic. Be- 
tween 20 per cent and 25 per cent 
of the business has been on cars 
other than those sold by the com- 
pany. 

Bowser gasoline pumps are used. 
The concrete platform is able to 
accommodate 20 cars at one time. 

Sales of both cars and trucks 
have exceeded the company’s fac- 
tory allotment for the territory 
and executives of the company say 
that they will have the biggest 
year in 1935 they have ever had. 


Serap Metal Exports 
Reach All-Time High 

Washington, Aug. 16.—An all- 
time record for exports of scrap 
iron and steel by the United States 
was established in the first half 
of this year, the Department of 
Commerce announces. They to- 
taled 1,154,226 gross tons, valued 
at $12,502,120, compared with 
738,848 tons, valued at $7,655,906 
during the first six months last 
year. 

Japan was the biggest customer 
for steel and iron scrap, taking 
724,246 tons, against 407,592 in the 
corresponding period of 1934. 
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VALUE OF 


UNIFORMITY 







@ The uniformity of Grey- 
hound Busses is a selling 
asset. Same with Neigh- 
borhood Stations. Motor- 
ists quickly associate them 
with the make of car they 
sell. Prospects are increas- 
ed...sales are multiplied. 
The latest developments 
in the design and construc- 
tion of Porcelain Enamel 
Stations are available from 
Austin. 


SERVICE STATION DIVISION 


THE AUSTIN COMPANY 


Engineers and Builders—16112 Euclid Ave., Cleveland, O. 
Officesin Principal Cities — Detroit, Michigan, 2842 West Grand Boulevard. 
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Dodge Quickie Does Business 





In operation more than two years, the neighborhood sales and service station of Overmeyer-Bell Motor 
Co., Dodge-Plymouth dealer in Bellevue, Ohio, gets its full share of business from both home folk and 


the tourists. 


It is located on a main artery between Cleveland and Chicago or Akron, Toledo and 


Detroit. The unique design of the building compels attention, #4 ~ *'¢ 4 





Italy’s preparations for war with 
Ethiopia were reflected in the 
fact that she was second best 
customer, taking 145,923 tons, 
against 94,308 in the first six 
months of 1934. 

The United Kingdom, Canada, 
Poland, Mexico and China were 
other leading markets among 28 
absorbing some of the exports 
this year. Nearly every section 
of the United States contributed 
to the shipments, not a small part 
of which represented worn out, 
discarded automobiles. 








This brake testing machine is 
designed by Johns- Manville for 
small and medium sized shops. It 
is said to be inexpensive, portable 
and is operated by hand. It tests 
each wheel separately and as ac- 
curately as larger machines, the 
makers claim. 


New Rural Traffic Light 
Banishes Needless Delay 


Detroit, Aug. 16.—Experiments 
with the new type of traffic sig- 
nal light designed to eliminate 
needless delay at rural road in- 
tersections have been  success- 
fully carried on here, according 
to Edward N. Hines, Wayne 
county road commissioner. 


The new signals are operated 
by the ebb and flow of traffic 
itself. When a car approaches an 
intersection against a red light it 
passes over a detector hidden in 
the pavement. If there is no cross 
traffic, the signal will start to 
change immediately and by the 
time the car reaches the crossing 
the light is green. 

These signals are practically 
out of the experimental stage, 
Hines said. They are ideal, he 
added, for handling the great 
variation in traffic flow which 
occurs at outlying intersections in 
Wayne county, since they warn 
of approaching cars without sub- 
jecting motorists to long and use- 
less delays. 











Public Indignation May 
Repeal Pa. Inspection Laws 





Pittsburgh, Pa., Aug. 16.—Fear 
that sufficient public indignation 
will arise from stringent new 
compulsory motor vehicle inspec- 
tion rules that the whole system 
will be scrapped at the next ses- 
sion of the state legislature was 
expressed here this week by 
Lewis W. McIntyre, nationally 
prominent traffic engineer and 
executive vice-president of the 
Pittsburgh Motor Club. 

Elimination of the semi-annual 
inspections which have been car- 
ried out in Pennsylvania for sev- 
eral years would mean a loss of 
approximately $7,300,000 annually 
in repair and adjustment business 
to nearly 5,000 officially appointed 
examination stations in the state. 
An authoritative survey of the 
inspection system showed that the 
average bill per car is $2.20 dur- 
ing each campaign, 85 per cent 
of this in labor and 15 per cent in 
parts. Registration figures show 
1,660,000 vehicles in the state, 
each of which must pass inspec- 
tion twice a year. 

“Such vigorous protests are 
pouring in from car owners 
against the new regulations which 
boost the flat inspection fee from 
50 cents per car to about $1.50 
that we are afraid the entire idea 
will be thrown into disrepute and 
its repeal will be demanded.” Mc- 
Intyre declared in a communica- 
tion to Walter W. Matthews, 
state safety director, who has 
charge of the inspection cam- 
paigns. 

“This boost in inspection cost 
seems to the average motorist to 
be just another tax socked on him 
by the state which already ex- 


tracts a huge amount from his 
pocketbook in gasoline tax and 
license fees. It is especially op- 
pressive to thousands of car own- 
ers who keep their cars in good 
condition without compulsion, and 
who will have to pay $1.50 twice 
a year just to get an official 
windshield sticker indicating 
state approval.” 

Until the current regulations 
were proclaimed by Gov. George 
H. Earle on Aug. 1 the inspection 
covered only headlights, brake 
equalization and _ condition of 
steering apparatus, windshield 
wiper and license plates. These 
tests could be made by honest 
stations in about 15 minutes and 
the fee of 50 cents was sufficient. 

The new rules call for test of 
caster and camber of the front 
end of cars, and the removal of at 
least one wheel to test and in- 
spect brake lining. Other me- 
chanical requirements have been 
tightened and it now requires ap- 
proximately an hour to properly 
inspect a car. Official service 
stations are obliged to charge 
from $1 to $1.50 for the examin- 
ations, and any repair or adjust- 
ment necessary must be charged 
in addition. 

Although no official complaints 
against the new rules have come 
from auto dealers and associa- 
tions, numerous individual inspec- 
tion station proprietors have ex- 
pressed a desire to keep the old 
rules. In addition to the danger 
of completely losing the inspec- 
tions through statewide protest 
from motorists, the complicated 
regulations will encourage “chisel- 
ing” by dishonest garages. 


Bendixites Confer 





Bendix Products distributors in Zone 8 conferred Aug. 7 in Columbus, 


Ohio. 


O. O. C. Holaday, service sales manager, and M. W. Cunning- 


ham, service sales promotion manager, were present and R. O. Everett 


was introduced as new manager of the zone. 
shows the pow-wow in full session. 
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‘| “his Market 


is worth fighting for 





The concentration of automobile buyers in The New York Times 


audience warrants an “A-Plus” schedule 





* * * * * 
Most automobile buyers have their minds made up tives, salesmen, housewives, school teachers and 
before they walk into the salesroom. Reaching and others with a steady income. And these are exactly 
convincing these prospects beforehand with your the types of men and women to whom The New York 


advertising is vitally important. They must be Times appeals more than any other newspaper. 







reached to be sold. 


This concentrated New York Times automobile 








You can reach more of these immediate prospects for : 
the prosp market deserves more than ordinary sales effort. 


new cars through The w York Times than ough : ; : : 
care taroug Ne : than thre us Leading automotive advertisers have for many years 


any other newspaper. This market is worth fighting for. : jes ; 
y pap 8 8 recognized The Times’ extra sales-making power, and 





, 


Who are the people buying cars today? .. + (reading have given it special **A-Plus’ advertising schedules. 






Are you making The New York Times market pro- 





from left to right ) Executives of large corporations, 










owners of businesses, professional men, minor execu- duce the sales for you it should? 


The New Pork Gimes 


-Advertising ‘Representatives 


JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT 
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Foreign Reader Gives European Views on Safety 
Commends ADN Campaign ae 


For Reduction of Accidents 


The following article on highway safety was written 
by a regular reader of ADN in Europe, N. B. Auckhisizer, 


6 rue Jacques Kable, Strasbourg, Bas-Rhin, France. Mr. 
Auckhisizer gives some interesting viewpoints on speed 
in its relation to accidents as well as its relation to the 


popularity of the motor car. 


We believe his remarks are 


worthy of consideration in this country.—The Editor. 


Regular subscriber to your interesting automotive news- 
paper allow me to send following @—————— . 


article: 
Why Only Incriminate Speed? 
Reading your interesting issues 
I was surprised to find nearly al- 
ways articles incriminating speed 
as the chief evil to traffic toll. 
Personally, I am not at all a speed 
fool, feeling that I am not experi- 


enced enough to drive at high 
speeds. But I don’t agree with 
the opinion that speed is the only 
executioner of motorists. 

It is said that by reducing speed, 
accidents would decrease—say 10 
per cent—a good deal, omitting 
all other accident factors which 


oo 





may be neglected, it seems, their 
percentage being smaller than 
that of speed fault. 


I think that this is not quite 
true: So many other accident fac- 
tors are worth eliminating and 
that allied to a reasonable, con- 
trolled speed 
a 40 miles an hour maximum 
would bring forth a decrease in 
fatalities for much important and 
more noteworthy than a simple 
speed reduction. 


In your editorial, page 4 of 
July 20, I read a remark about 
European automobile speed trend, 
which is different from reality: 
It is said that Europeans are trav- 
eling in under-powered jobs and 
the reader may think people in 
Europe are quite satisfied with 
that. If Europeans would be so 
satisfied the market for American 
automobiles would be a tiny one. 
European manufacturers have, 


not to cenfict with | 





however, recognized the advantage 
of high-powered cars, and if they 
don’t build them, they at least 
claim the “powerplus” of their 


products. Indeed American make | 


automobiles are till now better 
in this regard, their highways 
serve as models for European 


countries and America is leading 
in motor cars. 
Future Outlook 


But what is Europe building 
for the future? Italy has already 
its noticeable “autostradas” 
(where the motorist must pay a 
fee to keep the highway in good 
order). Highways modelled after 
those in America are expected 
everywhere. Cars are intended to 
receive more powerful engines, 
streamline bodies, etc. And now 
Germany has begun with the con- 
struction of super-highways where 
cars will run at 90 to 100 miles 
an hour. Already express buses 
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capable of 90 miles an hour are 
turned out to compete with rail- 
ways. 

We can scarcely ask the manu- 
| facturer to reduce speeds in the 
| very moment where railways and 
airplanes are increasing’ their 
speed, For don’t forget the auto- 
mobile industry can only continue 
to exist when it keeps pace with 
trains and airplanes, don’t over- 
look this menace. 

To reduce accidents—three fac- 
tors must be improved; the car, 
the highway and the driver. Evi- 
dently a modern motor car is safe, 
it has been tested in many in- 
stances but it can be improved. 
Beside the increasing strength of 
the body, road stability of the car 
must be improved. At high 
speeds a car must run on the road 
in as good conditions as at 40 
miles an hour. Stability of the 





car must not only be good on a 
grade but also in a curve, on a 
bad road, etc. 


Highways Overloaded 


Many highways are obsolete 
and must be replaced. I think that 
in the United States some high- 
ways are overloaded with fast 
running cars so that the high- 
way seems more likely to be a 
city street with cars running at 
70 miles an hour. This is danger- 
ous and must be avoided. For this 
those highways must be released 
and replaced by some express 
highways without grade crossings. 
Moreover many conferences have 
proposed: uniform traffic signals, 
lighting of roads, divided high- 
ways, compulsory car inspection, 
etc., all these improvements will 
save many lives. 


Then the driver must be edu- 
cated and everyone must con- 
gratulate ADN for its vigorous 
action in this field. 


Sanctions to law violators must 
be severe to prevent and to pun- 
ish reckless driving. Perhaps, an 
efficient and not expensive high- 
way police can be useful to con- 
trol drivers, as is already done on 
some highways. There are two 
dangerous drivers, the speed fool 
and the dreamer waving along 
the highway at 30 miles an hour. 
Speed is not dangerous in itself, it 
becomes only dangerous through 
circumstances and obstacles. We 
can avoid those. 


Opposes Speed Limit 


We can put speed limits in city 
traffic but not on the highways. 
If highways become safer and 
adequate, cars with still more re- 
sistance and safer bodies and bet- 
ter road stability (this stability 
would probably decrease on cars 
destined to run slower) when driv- 
ers will drive less recklesslly and 
with controlled speed accidents 
will decrease.—W, B. Auchhisiger, 
6 rue Jacques Kable, Strasbourg, 
Bas-Rhin, France, 


Plymouth Sales 
For Last Week 
Hit 7,831 Units 


Detroit, Aug. 16.—Reflecting a 
steady market all over the coun- 
try, Plymouth sales for the week 
ending Aug. 10 totaled 7,831 units 
for a gain of 4.3 per cent over the 
same period last year, according 
to figures released today by H. G. 
Moock, sales manager of the 
Plymouth Motor Corp. 

“The ‘used car problem’ which 
many automobile executives 
looked for with the great surge of 
new car buying, has failed to 
materialize,” Moock said. “Our 
field organization reports. that 
used car sales are keeping pace 
with new ones and that a four- 
week supply is about average. 

“Compared with the 10- week 
supply that was the country-wide 
average at the beginning of the 
year, it is easy to see that the 
freezing of the market which was 
forecast as a result of great sales 
impetus in new cars, is pretty 
much a myth.” 
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June Overseas Business Surpasses That of May 


Belgium Continues to Lead 


As No. 1 Export Market 


Washington, Aug. 16.—June ex- 
ports of automotive products did 


not suffer the usual seasonal de-| 


cline, the Department of Com- 
merce announces. On the con- 
trary a decided increase in over- 
seas demand for both passenger 
cars and trucks, especially the 
latter, sent shipments $1,443,537 
above May to reach a total valu- 
ation of $20,781,696. This was 
slightly higher than the figure for 
May last year. 

The monthly average of the 
January-June period this year 
was $21,291,741, against $18,317,118 
and $14,401,963, respectively, for 
May, 1934 and 1933. 


Purchase Increase 


Passenger cars shipped abroad 
totaled 16,416, valued at $8,897,610, 
against 13,503, worth $7,990 in 
May. This improved total was 
accounted for entirely by the low 
price class “not over $850,” with 
15,370 units, valued at $7,797,063. 
Each of the other price groups 
showed a decline from May. 

Belgium occupied the position 
of leading market for passenger 
cars during the month with 2,717 
units, worth $1,229,667, a gain of 
240 per cent in number and 166 
per cent in value over the pre- 
vious month. The Union of South 
Africa, Australia, Argentina and 
Mexico were the next most im- 
portant purchasers of American 
passenger cars, and each of these 
countries increased its purchases 
over the May figures. An im- 
proved demand was also reg- 
istered in the case of Japan, New 
Zealand, Cuba, British India, 
Netherlands, and Morocco. 

Exports of trucks during June 
numbered 9,728 units, valued at 
$4,797,799, the peak month in 
overseas shipment of commercial 
vehicles since April, 1934, when 
the figures were 10,726, valued at 
$4,865,895. The large capacity 
trucks “over 2% tons” was the 
only class which failed to show 
an improvement over the pre- 
ceding month. Belgium again oc- 
cupied the leading market posi- 
tion with 982 units, worth $307,- 
210, as compared with the 73 
units valued at $40,158 consigned 
to that country in May. 

Italian Africa, seldom listed 
among the leading markets for 
American trucks, held the second 
position of importance with 876 
units, and $550,682; in May that 
country received 37 units, worth 
$22,050. Australia, Argentina, 
Egypt, British India, Japan and 
Mexico were the other leading 
countries of destination for 
trucks, Shipments to British India 
advanced from 68 units, valued 
at $34,673 in May, to 530 and $182,- 
765 for June. 


Miscellaneous Up 


The demand for miscellaneous 
automotive products was gener- 
ally reduced during June, brake 
lining, fire engines, motor boats, 
and marine engines being the 
only items to show an improve- 
ment over the preceding month. 
The total exports in the miscel- 
laneous group were valued at $7,- 
086,287, as compared with $8,039,- 
654 in May. The following is a 
list of shipments in this classi- 
fication for the month under re- 
view, May figures in parenthesis: 
Automotive engines $165,051 
($296,725); parts for assembly $3,- 
409,551 ($3,903,160); parts for re- 
placement $2,498,922 ($2,701,683); 
brake lining $81,147 ($75,691); ac- 
cessories $246,044 ($309,703); serv- 
ice appliances $273,870 ($392,391); 
second hand vehicles $53,034 ($73,- 


026); fire engines $4,320 (none); 
trailers $13,262 ($22,967); motor 
cycles $80,315 ($88,082); cycle 


parts and accessories except tires 
$34,467 ($43,853); motor boats with 
engines installed $127,399 ($48,- 
512); internal combustion engines, 
except Diesels, $98,905 ($83,861). 








Bendix Has Conference 
Of Zone Distributors 

South Bend, Ind., Aug. 16.— 
Bendix Products distributors in 
zone 8 conferred Aug. 7, in Col- 
umbus, O. O. C. Holaday, service 
sales manager, and M. W. Cun- 
ningham, service sales promotion 
manager, were present from head- 
quarters. R. P. Everett was in- 
troduced as the new manager of 
zone 8, succeeding Al Kerndt, 
who now operates out of South 
Bend as factory sales representa- 
tive. 

Among subjects discussed were: 
Bendix Safety Service School, 
carburetors, brakes, equipment, 
and general sales policies. G. Karl 





chairman to make arrangements 
for the next zone 8 conference. 


Those attending included: G. E. 


Koch, J. J. Brynes, and Harry 
Finke, Auto Brake Service Co., 
Cincinnati; Joseph Nostheide, P. 


& N. Motor Co., Cincinnati; Harry 
J. Maxwell and D. Yoxheimer, 
Stromberg Carburetor & Ignition 
Co., Cleveland; Ed. Pummill, Car- 
buretor & Brake Service Co., In- 
dianapolis; Harry Turner, Turner 


Brake Service Co., Toledo; Al 
Redmond, Carburetor Sales & 
Service Co., Canton; Harry C. 


Haenggi; H. C. Haenggi Co., Day- 
ton; E. B. Schroot, Tri-State Dis- 
tributing Corp., Cincinnati; H. A. 
Scott, Hughes-Scott-Stillinger Co., 





Columbus; Harry K. Bigelow, 


James A. Tiernan, and W. R. Sny- 
der, Ajax Brake Service Co., Col- 
umbus; Monty Campbell, Indiana 
Tire & Rubber Co., Indianapolis; 
A. L. Anderson, Motor Rim Mfrs. 


=, 


Ry 


@ Women and children are the ones most vitally 
concerned with Safety Glass All-Around, for they 
usually ride in the back seat, where windows are 
the hazard. If you really want to make an impres- 
sion on the prospect, show him that you have the 
greater safety of his family in mind by making it 
edsy for him to get the additional protection they 
should have. Keep cars on your floor, ready for 
delivery, with Safety Glass in all the windows. 


Koch, Cincinnati, was elected | Co., Akron; Robert Nierman, Mo- | 
|tor Rim Mfrs. Co., Cleveland; Wm. 
| Hedges, Auto Brake Service Co., | 





Portsmouth; O. C. Holaday, M. W. | 
Cunningham, A. H. Kerndt, and ||| 
R. P. Everett, Bendix Products 
Corp., South Bend. 


Goodyear Tells FTC 
Of Price Concession 
Washington, Aug. 16.—In a brief 
filed with the Federal Trade Com- 
mission this week the Goodyear 
Tire and Rubber Co. said it made ||| 
a price concession of $7,985,440, or | 
4.46 per cent on the selling price 
of tires sold to Sears, Roebuck 
and Co., in 1931. The commission 
has attempted to prove that 
through price discriminations 
Goodyear was lessening competi- 
tion between Goodyear and other 
tire and tube manufacturers and 
between Sears, Roebuck and other 
retail tire dealers, including those 
selling Goodyear products. 
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Unions Force Old 


Firm to Close Up 
Cudahy, Wis., Aug. 16.— 
All employes of the Ladish 
Drop Forge Co. were in- 
formed by letter Aug. 13 
that the 30-year-old firm, at 
odds with two unions, is 
discontinuing its business, 

The letters, signed by 
Herman W. Ladish, presi- 
dent of the company, car- 
ried payroll checks meeting 
all obligations of the com- 
pany from Aug. 7, the day 
before approximately 600 
employes went on strike, to 
date. 

The firm is one of the 
largest of its kind in this 
section of the country, man- 
ufacturing drop forgings for 
automobiles, farm equip- 
ment, and railroads, 








Unless you do, your competitor who has cars on his 


floor with Safety Glass All-Around will have a de- 


cided sales advantage over you. 


Libbey -Owens-Ford Glass Company, Toledo, Ohio. 


LIBBEY-Owens:Forp 





SAFETY GLASS 
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Fisher Takes Over Old Durant Plant at Lansing 


Plan 1,200 Daily Output 
With Work tor 3,000 Men 


Lansing, Mich., Aug. 16.—Full 
production in the old Durant plant 
here, which is being taken over 
by Fisher Body as a part of its 
$3,500,000 expansion program, will 


be commenced early in Septem- | 


ber. 

Equipment that will permit the 
production of 1,200 finished bodies 
daily, an 


increase of 331-3 per| 


day the plant is scheduled to go 
into full production with 3,000 
men employed. This total may 
be increased to 4,000 in the spring, 
Fisher states. 

The new plant will replace the 
| present facilities of Fisher Body 
in Lansing, which are being taken 
over by Oldsmobile. 


cent over the capacity of the pres- | 


ent plant, is now being installed 
in the structure, which contains 
more than 610,000 square feet of 
floor space, 
Fisher, general manager of the 
body-building division of General 
Motors. 


Manufacturing operations will | 


begin Sept. 3. The following Mon- 


according to E. F.| 


Safety Glass Ruling 
Made in Washington 


Washington, Aug. 16.—The Dis- 
trict of Columbia Commissioners, 
rulers of the Nation’s Capital, 
have decreed that all new auto- 
mobiles licensed to operate here 
during the next calendar year 


BRONZE-LEAD 
BEARINGS 

THE Quauity 

SPARK PLUG 








must be equipped throughout with 
non-shatterable glass. 

The regulation was adopted 
upon recommendation of William 
A. Van Duzer, traffic director, to 
cut down the number of injuries 
caused by flying glass in collisions. 
Van Duzer told the commissioners 
21 states now have a similar rule 
and emergency hospital officials 
said that in four recent months 
38 persons were treated for flying 
glass injuries, three of the cases 
being serious. 


Rural Buying Down 


Washington, Aug. 16.—Sales of 
general merchandise in small towns 
and rural areas decreased about 20 
per cent in dollar volume from June 
to July, or somewhat more than the 
usual seasonal decline, according to 
the Department of Commerce. Sales 
for July were, however, about 28% 
per cent higher than for July last 
year and 36 per cent above 1933. 


UNSURPASSED RESOURCES 
for SERVICE TO INDUSTRY 


AC builds just one kind of product. 
That one is the specially designed, 
custom-built unit engineered and 


manufactured to meet special and in- 


dividual requirements at 


price compatible with quality. 


In the development of every product, 


AC employs all of its resources. And 


quantity and 
the lowest 


“on time’”’ 


facturing staff, equally trained and 
skilled, focuses all the benefit of its 


experience upon quality production in 


delivery. 


In similar fashion, the service organi- 


zation prepares itself to follow through 


these resources, as is attested by the 


record which AC products 


lished over more than twenty-seven 
years, are unsurpassed in the auto- 


motive equipment industry. 


The technical staff, highly trained and 


long experienced, co-ordinates on the 


design of every product. 


The manu- 


ing available 
have estab- 2 


service that 


Inquiries, 


after the product is in use. And this 


means men, materials, tools, and train- 


not only all over this 


country but throughout the world. 


So, in working to meet your equip- 


ment needs, AC offers resources and 


are without superior. 


entirely free from obliga- 


tion, are invited. 


AC SPARK PLUG COMPANY 


Flint, Michigan 


ny 


AIR CLEANERS 


ARRESTERS + FLEXIBLE SHAFTS AND CABLES + 
. GASOLINE STRAINERS + HIGH SPEED BEARINGS - 


St. Catharines, Ontario 


FUEL. PUMPS - 


* AMMETERS * CARBURETOR INTAKE SILENCERS + DIE CASTINGS - DIE CAST MACHINES + FLAME 
FUEL. AND VACUUM PUMPS * GASOLINE GAUGES 
INSTRUMENT PANELS + LOCKER DOORS -« OIL FILTERS « PRESSURE 


GAUGES * REFLEX SIGNALS * REMO INJECTORS AND FLUID + SPARK PLUGS + SPARK PLUG CLEANERS « SPARK PLUG 
GAPPING TOOLS + SPARK PLUG TESTERS - SPEEDOMETERS + TACHOMETERS * THERMO GAUGES - VACUUM PUMPS 





Ford to Spend $10,000,000 
At bistieduen Steel Mills 


Dearborn, Mich., . Aug. 16. ee 
$10,000,000 project to provide . the 
Ford Motor Co. with new hot 
strip steel rollings mills and 
sheet steel cold finishing mills is 
entering the final stage at the 
Ford Rouge plant at Dearborn, 
Mich., company officials announced 
today. 

The building program, costing 
$650,000, has been completed, and 
it is expected that new machinery, 
now being installed, will be ready 
to operate in September. Machin- 
ery and motor equipment required 
in the mills will weigh in the 
neighborhood of 20,000,000 pounds. 


100 Feet Deep 

To support some of the larger 
mill stands, it was necessary to 
sink concrete caissons 100 feet 
deep, tying them into bed rock. 
The Ford steel production pro- 
gram, which will increase the 
Detroit area steel production ca- 
pacity by 1,500 tons a day, or 25 
per cent, contemplates the casting 
of 4,500-pound and 10-ton ingots 
in place of the 1,500-pound ingots 
now being cast for rolling in the 
present bar mills. Two enlarged 
soaking pits are being prepared to 
handle the cold 20,000-pound in- 
gots, while the 4,500-pound and 
20,000-pound hot ingots will be 
treated in the present pits. 

All ingots will proceed through 
the new blooming mill which has 
a weight of 1,664,000 pounds. The 
4,500-pound alloy steel blooms 
will be reversed back to the pres- 
ent blooming mills for bar steel 
finishing and the larger carbon 
steel blooms will proceed on 
through the newly-installed ma- 
chinery. 

Steel for 3,000 Cars 

Major machinery units in the 
hot mills for handling the 10-ton 
carbon steel blooms include shear, 
two reheating furnaces, scale 
breaker, broadside mill, one two- 
high roughing stand and two 
four-high roughing stands, with 
three vertical edgers, one delay 
table and five four-high finishing 
stands, rotary flying shears and 
two coiling reels. 

This machinery and other minor 
pieces weigh approximately 13,- 
000,000 pounds, exclusive of roller 
tables, of which there are ap- 
proximately 1,000 feet. A 200-ton 
stripper crane for handling the 
larger ingots has been installed 
and three new 50-ton overhead 
cranes will be in use. The hot 
mills motor room houses a 7,000- 
horsepower motor for the bloom- 
ing mill, and a 2,500-horsepower 
motor for each roughing and fin- 
ishing stand. 

Total floor space of the new 
buildings is more than 231,000 
square feet, 176,000 in the cold mill 
and 55,000 in the hot mills. The 
new mills will make it possible 
for the Ford Motor Co. to produce 
sufficient steel for the construc- 
tion of 3,000 cars a day. 

$20,000,000 Expansion 

The steel mills project is but a 
part of a $20,000,000 expansion 
program which is being rushed to 
completion at the Rouge plant 
this year. Other features of the 
expansion, such as reconstruction 
of Blast Furnace “A,” to increase 
the iron output 200 tons a day, 
and increase the capacity of the 
main powerhouse from 220,000 to 
330,000 horsepower, are directly 
connected with the steel mills 
program. 


a) 
Dealers See Game 

Minneapolis, Minn., Aug. 16.— 
More than a hundred Chevrolet deal- 
ers, representing virtually every 
town and city in the state, were 
guests of Otto Nonn, zone manager, 
at a recent Minneapolis-Louisville 
ball game here. 


Battery Men to Meet 
New York, Aug. 16.—The 11th an- 
nual convention of the National 
Battery Mfrs.’ Assn. will be held 
this year at the Sherman Hotel, 
Chicago, Oct. 3 and 4. 








Chrysler Sales 
Of Plymouths 
Above 100,000 


Detroit, Aug. 16.- -Retail deliv- 
eries of Plymouth cars by Chrys- 
ler dealers in the current year 

passed the 100,- 

000 mark in the 

week ending 

Aug. 10 when 

102,641 were re- 

ported for the 

32 weeks inclu- 

ding that date. 

This is exclusive 

of the business 

done by the 

Dodge and De- 

Fi al : Soto dealer bod- 
. ies. In the same 

oo 32 weeks, Chrys- 
ler dealers had delivered at retail 
29,146 Chryslers, a grand total of 
131,787 units, according to J. W. 
Frazer, vice-president of the 
Chrysler sales division of the 
Chrysler Corp. 

This figure is far ahead of the 
reports for the corresponding 
periods of the last three years. 
Plymouth deliveries are 29.6 per 
cent, 93 per cent and 253.6 per 
cent ahead of 1934, 1933 and 1932, 
respectively, for the same number 
of weeks. Chrysler deliveries are 
79.5 per cent ahead of last year, 
70.8 per cent ahead of 1933 and 
56.8 per cent ahead of 1932, for 
the same number of weeks. On 
the combined lines the advances 
are 38.1 per cent over the first 32 
weeks of 1934, 87.6 per cent over 
the period of 1933, and 176.8 per 
cent over the corresponding pe- 
riod of 1932. 

Chrysler dealers delivered 6,511 
used cars to customers in the 
week ending Aug. 10, leaving only 
a little over four and one-half 
weeks’ supply at the current rate 
of deliveries. 


Friends Give Dinner 


Honoring C. H. Snyder 

Pittsburgh, Pa., Aug. 16. 
Shortly after the announcement 
that C. H. Snyder, former man- 
ager of the 
Pittsburgh _—re- 
tail operation 
for Oldsmobile, 
had been pro- 
moted to the 
factory sales 
promotion staff 
of the Olds Mo- 
tor Works at 
Lansing, Mich., 
a group of busi- 
ness associates 
held a_ testimo- 


Cc. H. Snyder 
nial dinner in his honor at the 
Wm, Penn Hotel. 

E. H. Newmeyer, secretary and 
treasurer of the Eierman Cadil- 
lac-LaSalle Co. acted as toast- 
master. 


Devise Precision Gauge 

Washington, Aug. 16.—The Fed- 
eral Bureau of Standards has con- 
structed a new instrument which 
has proved very useful in the cali- 
bration of extensometers, compres- 
someters, dial micrometers, strain 
gauges and length-measuring in- 
struments used in materials testing. 
It is called the “extensometer com- 
parator” and was designed by A. H. 
Stang and L. R. Sweetman, of the 
Bureau staff. In making length 
measurements, standard steel gauge 
blocks are utilized which are believed 
to assure an accuracy in the final 
measurement of one one-hundredth- 
thousands of an inch, it is stated. 


Mergraf Signs Up 

Detroit, Aug. 16.—Mergraf Oil 
Refineries, Inc., of this city has just 
signed a contract covering the com- 
plete Canadian distribution of its 
lubricant, according to H. G. Holmes, 
president. This new franchise calls 
for an annual minimum of 200,- 
000 gallons and will become opera- 
tive Aug. 15. 
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Business Index Shows Wide 


National Figure 30% 


Below Normal; Up 3% 


Detroit, Aug. 16. In striking) 


contrast to the downward trend 
registered during May and June, 
July showed marked and wide- 
spread improvement, according to 
the monthly survey of the nation’s 
147 trading areas conducted by the 
research division of Brooke, Smith 
& French, Inc., Detroit and New 
York national advertising agency. 
Index Climbs 

The national index figure climb- 
ed from 33 per cent below normal 
in June to 30 per cent below, a 
gain of 3 per cent, making this 
the best July showing since 1931, 
the report pointed out. Gains of 
5 per cent or more were made in 
35 areas, including many of the 
large metropolitan markets. This 
is close to a record number to 
register such substantial improve- 
ment in a single month. 

The total number of areas show- 
ing increased activity was 115, 
while only 24 declined and eight 
remained unchanged. 

Greatest July gains, with in- 
dexes improving 5 per cent or 
more over June, were registered 
in the following areas: 

Allentown, Bangor, Beaumont, 
Birmingham, Boston, Camden, 
Chicago, Dallas, El aso, Erie, 
Evansville, Fresno, Hartford, Kal- 
amazoo, Lansing, Lincoln, Los 
Angeles, Macon, New Haven, New 
York, Portland, Ore., Rochester, 
Rockford, Saginaw, Salt Lake 
City, San Antonio, San Francisco, 
Scranton, Sheveport, Springfield, 
Mass., Wichita Falls, Wilkes- 
Barre, Wilmington, Worcester 
and Yakima. 

The following areas were clos- 
est to normal in July: 

Albany, Albuquerque, Bakers- 
field, Bangor, Beaumont, Billings, 
Boise, Charleeton, W. Va., Char- 
lotte, Cheyenne, Colorado Springs, 
Columbia, S. C., Columbus, O., 
Dallas, Denver, Grand Junction, 
Green Bay, Harrisburg, Houston, 
Indianapolis, Jackson, Miss., Jack- 
sonville, Lincoln, Little Rock, 
Lynchburg, Manchester, Miami, 
Montgomery, Nashville, Peoria, 
Phoenix, Portland, Ore., Raleigh, 
Reno, Richmond, Sacramento, St. 
Paul, Terre Haute, Topeka, Waco, 
Washington, D. C., Winston-Salem 
and Yakima. 


Dayton Rubber Ready 


To Take Over McClaren 


Charlotte, N. C., Aug. 16.—Ac- 
cording to officials of the Dayton 
Rubber Co., Dayton, O., which re- 


cently acquired the McClaren 





Rubber Co.’s business, 


ter will be taken over 


ately. 


Five of the leading officials of 
the McClaren Rubber Co. will re- | 


sign their positions to become 
associated with the Dayton com- 
pany. 
president; 


Harry E. 


dent; P. J. Mayle, treasurer, and 


A. G. Heller, production manager. | 
The plant and equipment other | 
not taken | 


than moulding 
over by Dayton. It is understood 
that a meeting of the board of 
directors of McClaren will be held 
in the near future to decide what 
disposition will be made of the 
remainder of the property. 
The Dayton Rubber will 
tinue to manufacture the 
line of McClaren tires that 
been manufactured at the 
lotte plant, it was stated. 


were 


con- 
same 
has 


Dodge Dealers 
Report Sales 
Pace Sustained 


Detroit, Aug. 16.—Dodge dealers 
again maintained a brisk sales 
pace during the week ending Aug. 
10, when their retail deliveries 
amounted to 6,231 Dodge and 
Plymouth passenger cars and to 
1,262 Dodge commercial cars and 
trucks, making a total of 7,492 
deliveries—36.1 per cent more than 
were recorded for the correspond- 
ing week of 1934 in which sales 
were of 5,505 units. 

Used car sales by Dodge dealers 
for the week were 8,645 vehicles. 

Deliveries made by Dodge deal- 
ers between Jan. 1 and Aug. 10 of 
the present year were: Dodge and 
Plymouth passenger cars, 203,637 
as against 129,879 in the corre- 
sponding period of 1934— Dodge 
commercial cars and trucks 34,362 
as against 28,368—total, 237,999 
deliveries as against 158,247. 

The forecast of a satisfactory 
summer business for Dodge deal- 
ers, made by A. vanDerZee, gen- 
eral sales manager of Dodge di- 
vision of Chrysler Motors, in 
earlier comments on Dodge dealer 
activities, is verified by the state- 
ment that dealers’ orders continue 
at a satisfactory rate and that 
shipments during the week not 
only equaled but exceeded the 
week’s retail deliveries. 


© -- 


good will} 
and moulding equipment, the lat- | 
immedi- 


They are: Irvin Eisbrouch, | 
Williams, | 
vice-president; Charles G. Miller, | 
chemical engineer and vice-presi- | 


Char- | 





Suspension of Cut 


In Rail Rates Asked 


Washington, Aug. 16. — Four 
North Carolina oil companies have 
asked the Interstate Commerce 
Commission to suspend reduced | 
rail rates on gasoline recently | 
proposed by the Southern Freight | 
Assn, They charge the railroads | 
with attempting to eliminate mo- 
tor truck competition rather than | 
to meet it. 

It was argued by the protestants | 
that transportation of gasoline by | 
truck requires special equipment | 
and that if the fuel is diverted 
from tank trucks the equipment 
would be rendered idle and would | 
have to be sold or transferred to 
territory where a profitable ton- 
nage might be obtained. 


Plan Safety Course | 
Chicago, Aug. 16.— Reporting a 
decline of 113 deaths, 1,163 accidents 
and 1,557 injuries attributed to mo- 
tor vehicles during the first six 
months of this year as compared 
with the same period of 1934, the 
Keep Chicago Safe Committee 
through its chairman, George W. 
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ON FARMS ARE OWNED IN THE 
8 RICH MIDWEST FARM STATES! 
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July Improvement 


Where Business Stands Nationally 


NORMAL LINE 





of instruction, starting with the fall 
term. The new course and issuance 
of a non-fixing type of tickets for 
alleged traffic violations are expected 
to aid in further reducing accidents. 


Fleming, today revealed recommend- 
ations for teaching automobile driv- 
ing and traffic regulations to high 
school students. The proposal is to 
make these subjects a regular course 





HERES WHY | THINK 
MIDWEST FARM PAPERS ARE 
THE BEST BUY FOR ANY 

AUTOMOTIVE ADVERTISER 
IN THE FARM FIELD! 


BS 
| 
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PASSENGER CARS 


unduplicated coverage by the total of the five 
national farm papers! 

Why? Because Midwest Papers are the only 
ones edited close enough at hand to give each 
farmer-reader the specific, localized information 
that he needs...when he needs it. You can 
tabulate the advantage that Midwest papers give 
in circulation...but their advantage in reader- 
influence is too great to be measured! 

If you want to make the best impression on 
the farmer who is best able to buy your product 
...use Midwest Farm Papers Unit! Call the 
nearest Midwest Farm Paper Unit office, and 
arrange for a man to bring you al/ the pertinent 


inctet UR richest 
Page Einstein Y= UR richest 
centrated farm 
market lies in just 
eight states out of 
the 48. The farmers 
in these eight states 
own 30% of all pas- 
senger cars on 
farms; 28% of all 
farm trucks; 42% of 
all farm tractors. 


And here’s more evidence! In 1934, average 
farm income in the eight Midwest states was 
$1,423.00...against an average of only $835.00 in 
the other 40 states. And average property value 
here is $16,534.00...as compared with an average 
for the other 40 states of only $7,225.00! 


NORTH 
OAKOTA 
SOUTH 
OAKOTA 


76% “On-the-Farm” Average. . . 
1,135,200 Net Paid A.B.C. Circulation! 

And now...what is the surest, most effective 
way to sell these wealthy farmers? The answer 
to that can be stated in percentages, also. The 


Midwest Farm Paper Unit covers 76% of all the 
farms in this area, unduplicated...as against 64% 


THE MIDWEST FARM PAPER UNIT 


6 NORTH MICHIGAN AVE., CHICAGO 


NEW YORK SAN FRANGISOO 
250 Park Ave. - 420 Lexington Ave. 148 Russ Bldg. 


WALLACES’ FARMER & IOWA HOMESTEAD 
THE FARMER 


DETROIT 
8-258 General Motors Bldg. 


WISCONSIN AGRICULTURIST AND FARMER 
NEBRASKA FARMER PRAIRIE FARMER 


This is O. E. Hagemeyer, Dodge statistician. He counts not on his 
fingers nor has he a Chinese abacus. Instead he operates the contri- 
vance in front of him which—believe it or not—is a slide rule. 
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State Legislatures Curb Accidents With New Laws 





tests of the Goodyear Life Guard 
tube made by automobile manu- 
facturers themselves to determine 
the safety factors in this dauble- 
tubed device that has been de- 
signed to protect the motorists 
against blow-outs. I saw _ the 
demonstration given the brass 
hats of the industry at the Detroit 
airport last February when blow- 
outs were “manufactured” by 
automatic knives that ripped cas- 
ings wide open as the cars roared 
along at 60 miles an hour or by 
running the tires over planks 
studded with huge railroad spikes, 
without disaster. 
+ * + 
I WAS TOLD that this demon- 


tration was followed by tests 
made by the car manufacturers 





























Solons Move to to Strengthen Ss that competed in the final, I’d say 
arks a member of the technical 
p committee that the art of building 
| these down-hill racers has im- 
(Continued from Page 1) proved 100 per cent over last 
Washington, Aug. 16. Results | and ‘Oklahoma while Connecticut, | Sunday, it is the opinion of this | Q™#ha entry as the winner of the 
of a survey conducted by the| Missouri, New Mexico, North Car-|commentator that it was one of Kettering trophy in 1935 for the 
: | best design inside five minutes, 
nounced today, show vigorous eff- Virginia strengthened their patrol| one in the automobile industry | ; ca 
orts have been made recently by| forces. Georgia alone is noW|/eyer has put on. Not even the| hours to arrive at 8 decision. 
state legislatures to curb traffic| Without a state patrol system. 500-mile race at Indianapolis was| There were at least a dozen can- 
tighter laws. tion making safety glass compul-|be appreciative of the co-opera- ae have gone er = = 
Fi . sory, bringing the total to 23,|tion given by the Akronites. Jack | 2°° oned any one © one 
ive more states have enacted while five passed k f Knight ublish f the Ak Philadelphia got it. 
safety responsibility laws this eo Ve POseer awe 10s COL ght, publisher o e ron 
year—Arizona, Colorado, Ohio, Agia : ; ; rally again at headquarters in the 
Oregon and West Virginia. Sim-|O¢Y a%¢ Connecticut, Colorado, editor, J. W. Schlemmer, ironed | yrayflower Hotel and prepare for 
; oa a regon, Utah and Vermont, bring- | out many a wrinkle with the co- : ; : 
ilar legislation was enacted by ing the total up to 14. This move-| operation of the Goodrich com- an international meet that will be 


as 

Many Protective Meas 
nes AS FOR THE Akron final last |¥¢2" Whereas we picked the 
American Automobile Assn., an-| Olina, Ohio, Washington and West | the greatest promotions that aDY~|this time it took the committee 
fatalities and injuries through Fifteen states enacted legisla-| better handled. Chevrolet must | didates for the honor and we 
pulsory inspection of equipment. |Beacon- News, and his sporting Next year I am hoping we will 
Congress for the District of Col-| ent started on the Atlantic sea-|pany. This man Schlemmer bore | 7°U>Ie the size of the 1935 event. 

















a pe agg ae ae pron board and is now spreading west. | the brunt of it and in addition he ae themselves. One car company’s 
aiken — . Drivers’ license laws were adopt- | carried on his work as sporting; AT’ AKRON I chanced on/drivers experienced eight blow- 
we ed this year by five more states, | editor. A horse for work, I'd say.|Henry Harper, new advertising| outs in road tests and every time 
State highway patrols have been| Idaho, Montana, North Carolina, | Orchids for him. manager of the Goodyear com-|I was told, brought the car to a 
established by law this year in| North Dakota and Utah, making s 8 ® pany, and from him I picked up| stop under full control and had 
Colorado, Montana, North Dakota | the total 34. LOOKING OVER the 53 cars|columnar material concerning|the tire change well under way 
—_——— — — ———| before the Life Guard tube was 


completely deflated. Four of the 
blow-outs occurred on tires that 
had been allowed to wear down to 
the last ply of fabric during brake 
tests. The other four came dur- 
ing special runs at speeds of 80 
miles per hour. 

A driver for another manufac- 
turer had a blow-out while travel- 
ing at 50 m.p.h. on an ice-spotted 
highway. He thought he had a 
slow leak and had driven over the 
slippery ice without even a 
swerve. In California a test car 
driver is reported to have experi- 
enced a blow-out while traveling 
at 92. There was no swerve and 
the car was brought to a stop. 

There were many other similar 
reports handed me, but I think 
the incidents quoted seem _ to 
prove Goodyear’s contentions as 
to the blow-out protection given 
by the Life Guard. 


* * * 


STRICTLY SPEAKING, | this 
paragraph belongs in Fourth Di- 
mension, but I cannot help but 
write a few lines about a coupla 
Paul Prys who have bettered 
their condition. By which I mean 
the selection by the new Kudner 
advertising agency of Bob Cope- 
land as Buick account executive, 
with Frank Webb to handle the 
publicity. The Paul Pry member- 
ship rolls show that Copeland won 
his spurs as automobile editor of 
the Chicago Herald and Examiner, 
while Webb was for years auto- 
mobile editor of the Detroit Free 
Press. 
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Every owner of a Chevrolet, Ford, Dodge or 
International Truck—from late 1933 to show- 
room models—is a natural prospect for the 
Fleetway “15.” 

This tire enables you to sell in complete sets. 
It gives you an extra profit on new wheels and 
changeover work. The increased capacity, util- 
ity and performance given by the Fleetway 
“15” assures you of a steady replacement busi- 
ness. Fill out this coupon now and get full 
information about securing your share of this 
profitable business. 


Take a leaf from the book of travel- 
wise folks. Stop at the Book- 


Cadillac, right in the heart of town, 
Detroit’s largest and most luxu- 
rious hotel. 1,200 luxuriously 


comfortable rooms, al] with baths. 
Food to tickle erties and heb s-Ts 
in the four smart restaurants. 
Rates from only $3 a day, single, 
$5.00 and up tor two 


HOTEL 


Book-Cadillac 


DETROIT 


J. E. Frawley, General Manager 
emit Ti CT melee at ts tg 
Directed by National H OB Tet. 
ment Co., Inc., Kalph Hitz, Presidens 


= oe —_ — see eee” Ge eee” eee eee eee eee eer ae 


Truck & Bus Tire Department 
U. S. Rubber Products, Inc. 
1790 Broadway, New York City 


Please send me detailed information about the U. S. Royal 
Fleetway “15” and particulars as to the profits in selling 
this tire. 


i 

NAME... oe d 
STREET ADDRESS a 
{ 

i 
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Predicts Parts Profits Will Be 0% Above 1934 


o——————————“ — 


Writer Says Earnings Will 
Run from 35 to 38 Millions 





Detroit, Aug. 16.— Substantial 
earnings accumulated during the 
first half of the year, together 
with a favorable outlook for the 
second half operations on a sea- 
sonally lower level, indicate that 
aggregate profits of the automo- 
bile parts and equipment industry 
for 1935 will be the largest since 
1929 and will exceed 1934 by up- 
ward of 50 per cent. 

This opinion is expressed by 
N. S. Keith writing in the Wall 
Street Journal. He continues: 

“A conservative appraisal of the 
profit outlook for the 28 com- 
panies in this field which have 
made public their results for the 
first half of the year would place 
the 1935 aggregate net earnings 
of this group at between $35,000,- 
000 and $38,000,000. Such an esti- 
mate at this time is naturally 
tentative and subject to confirma- 
tion by trade developments dur- 
ing coming months. 

Outlook Favorable 

“This total would compare with 
aggregate net profits of $23,295,000 
for these companies in 1934 and of 
$31,700,000 in 1930. In 1929, com- 
bined earnings were $87,800,000. 

“Currently, the parts and equip- 
ment field is under the influence 
of the usual seasonal curtailment 
in operations, accelerated this 
year by the earlier tapering off of 
1935 production programs by the 
car makers in preparation for the 
November automobile show. On 
the other hand, the earlier show 
will bring volume production of 
new models considerably earlier 
than usual, with the result that 
parts manufacture during the 
final quarter of the year can be 
expected to be materially larger 
than in past years. 

“The question of the price basis 


on which parts makers will con- | 


tract for 1936 model business is of 


Automotive 


On the Air 





MONDAY, AUG. 19 


6:45 P.M.—SUN OIL (NBC, Blue), Lowell | 
Thomas 

7:45 P.M.—PHILCO (Columbia Boake Carter 

8:00 P.M.—STANDARD OIL OF N. J. (Co 
lumbia), Esso Marketers present Lombard 
Road 

8:30 P.M.—FIRESTONE (NBC, Red), Margaret | 
Speaks, soprano; mixed chorus and William 
Daly’s orchestra | 

9:00 P.M.—SINCLAIR (NBC, Blue), Sinclair | 
minstrel show, with Gene Arnold, inter 
locutor. 

TUESDAY, AUG. 20 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas | 

7:45 P.M.—PHILCO (Columbia), Boake Carter. 


Fred Waring’s | 
Stoopnagle & | 


(Columbia), 
and Colonel 


9:30 P.M.—FORD 
Pennsylvanians 
Budd. 

TEXAS (NBC, Red), Eddy Duchin and his | 
Fire Chief orchestra; guest singers. | 


WEDNESDAY, AUG. 2! 


645 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas } 
7:45 P.M.—PHILCO (Columbia), Boake Carter. 


| 
| 
THURSDAY, AUG, 22 | 
6:45 P.M.—SUN OIL (NBC, Blue), Lowell | 
Thomas 
7:45 P.M.—PHILCO (Columbia), Be 
8:45 P.M.—FISHER BODY (Columbia), 
Body Craftsman's Guild 
10:00 P.M.—STEWART-WARNER (Columbia), 
Alemite Half Hour with Heidt’s Brigadiers, 
FRIDAY, AUG. 23 
6:45 P.M.—SUN OIL (NBC, 
Thomas 
7:45 P.M.—PIIILCO (Columbia), Boake Carter. 


vake Carter 
Fisher | 


Blue), Lowell | 








8:00 P.M.—CITIES SERVICE (NBC, Ned), | 
Concert—-Jessica Dragonette, soprano; Cities 
Service quartet; Frank Banta and Milton 
Rettenberg, piano duo; Rosario Bourdon’s 
orchestra; ‘“‘The Game of the Week" 
ball talk by Ford Bond 
SOCONY VACUUM (Columbia), 
Sketchbook with Johnny Green's orchestra; | 
Virginia Verrill, singer, and Christopher | 
Morley | 

10:00 P.M.—STUDEBAKER (Columbia), Rich- | 
ard Himber and Studebaker Champicns 

12:30 P.M.—STUDEBAKER (Columbia), Rich 
ard Himber and Studebaker Champions. 

SATURDAY, AUG. 24 

9:00 P.M.—CHEVROLET (NBC, Red), G-Men | 
—authentic from official Department | 
of Justice files dramatized by Phillips Lord. | 

9:30 P.M.—SHELL OLL (NBC, Red), The Shell | 
Chateau, starring Al Jolson; guest artists; | 
Victor Young’s orchestra | 

SUNDAY, AUG. 25 | 

6:30 P.M.—ACME (Columbia), Smiling Ed| 
McConnell | 

6:38 P.M.—GULF (Columbia), Gulf Headliners | 
with James Melton, tenor; Revelers quartet; | 
Hallie Stiles, soprano; Pickens Sisters and 
Frank Tours’ orchestra. 


base- | 


Socony | 


Cases 


wide interest at this time, par- 
ticularly in view of the discrep- 
ancy between the profit showing 
this year of leading parts manu- 
facturers and the smaller car 
makers and in view of the lapse 
of the equipment code. While 
concessions on price will undoubt- 
edly be forced in some individual 
instances, the trade does not look 
for a concerted drive by the auto- 
mobile industry in this direction. 


“On the one hand, the favorable 
outlook for larger automobile sales 
next year and improved stabiliza- 
tion of costs in the industry have 
lessened some of the pressure on 
automobile profit margins. More- 
over, a drive for lower prices 
from the parts makers might re- 


sult in putting pressure on wage 
rates in the equipment field, where- 
as the interest of the industry as 
a@ whole now is to maintain 
Stabilization in its labor relations. 
Earnings Up 36% 

“The aggregate first half earn- 
ings of the 28 parts and equip- 
ment makers which have reported 
thus far were 36 per cent larger 
than their combined returns for 
the full year 1934. Combined 
profits of the 27 concerns in this 
group for which comparative fig- 
ures are available were $30,659,482, 
an increase of 62 per cent over 
$18,861,000 in the first half of 1934. 
The total was virtually identical 
with the combined profits in the 
first half of 1930. For the 25 con- 
cerns affording a comparison with 
1929, however, the combined net 
this year was 46 per cent under 
the record first half figure six 
years ago... .” 





Chevralet Achiaves Thr 
Largest July in History 


Detroit, Aug. 6—July produc- 
tion of the Chevrolet Motor Co. 
continued at a much higher level 
than usually is recorded in the 
mid-summer months, according 
to a statement issued the com- 
pany today. 

Total Chevrolet production, in- 
cluding the United States, Canada, 
and cars shipped overseas, was 
117,577 units, which is the third 
largest July total in the history 
of the company, exceeded only in 
the industry’s big years of 1928 
and 1929. July was the fourth 
month of the year with a pro- 
duction total exceeding 100,000. 
No other year since 1929 has had 
more than two 100,000-car months. 


Last month’s production is a gain 
of 24,630 units over July of last 
year. 


License Bill Passes 


Madison, Wis., Aug. 16.—The Mur- 
ray bill which would empower the 
department of agriculture and mark- 
ets to license retail and wholesale 
dealers in petroleum products, estab- 
lish fair trade practices and fix 
prices has been passed by the state 
assembly. The annual license fee 
would be $2. The state would be 
able to bar any price cutting oil 
company from operation. Hearings 
would be held by the department be- 
_ prices were fixed for each lo- 
cality. 
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Another 


magnificent example of advanced 


and balanced styling — LaSalle’s new 


SOLID STEEL “TURRET TOP*** 


*Registered 


BODY BY FISHER 


~S “a 















the top down 


LASALLE delights the eye 





You'l! be cooler in summer, warmer 


in winter, safer all the time, with the 
solid steel 
Fisher. 


scientifically rounded for greater beauty 


“Turret Top” Body by 


Note also that the corners are 


to reduce wind resistance and noise 
-and because this sphere construc- 
tion provides maximum rigidity and 
strength. “Turret Top,” incidentally, 
is welded to the steel panels all round, 
making the entire body a super-rigid, 


shock-proof, weave-proof unit. 


BODY BY FISHER on Generat Morors CARS ONLY: CHEVROLET + PONTIAC + OLDSMOBILE . 





against accident, 


and costly repairs. It 


only on the La Salle, but on the 
Chevrolet (Master de Luxe Series), 


Pontiac, and Oldsmobile. 


bear the distinguished La Salle name. 


drum, heat, 


ROWNED by the dashingly contoured new solid steel 


so beautifully fashioned into lines of speed and 


cold 


is found not 





BUICK . 


“Turret Top” 


Body by Fisher, La Salle for 1935 is obviously the smartest, 
as well as the strongest, quietest and most comfortable car ever 


That great sleek steel top, 


grace, also protects 





LA SALLE « CADILLAC 


‘ 
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FHA Will Loan Up to $50,000, Says Ullman 


More Modern Eq Equipment 
Available to Dealers 


(Continued from Page 1) 
quarters are powerful business 
inducers. 

“The Federal Housing Adminis- 
tration lends no government 
money. Modernization credit is 
advanced by numerous banks, 
finance companies, building and 
loan associations and other finan- 
cial institutions which have been 
approved by the Federal Housing 
Administration. The Administra- 
tion, in approving the financial 
institution, agrees to insure it up 
to 20 per cent of the total volume 
of modernization credit advanced. 
Ordinarily in attempting to fin- 
ance improvements the automo- 
bile dealer encounters such obsta- 
cles as down payments and the de- 
mand for more than ample secur- 
ity but in the case of the extension 
of modernization credit under the 
Federal Housing Administration’s 
plan, a reputation for meeting 
business obligations satisfactorily 
is the only requisite. Charges for 
the credit cannot exceed the equi- 
valent of a total of $5 discount 
per $100 original face amount of 
a one-year note. Payments are 
made in monthly instalments. 





Proper Procedure 


“To obtain funds through the 
modernization credit plan, the 
automobile dealer must first sub- 
mit a cost estimate to an approved 
financial institution. If the esti- 
mate together with the applicant’s | 
credit report is satisfactory to| 
the institution, the money will be 
advanced at once. 

“Determination of the credit 
risk involved is left largely to 
the discretion of the financial in- 
stitution which also sets the in- 
terest rate, the size of the 
monthly payments, and length of 
time the credit advancement may 
run within the maximum limits 
set by the Administration. The 
rates, however, will be as low as 
the prevailing rate charged in 
the particular territory in which 
the credit is advanced. 

“The improvements that may be 
financed through the moderniza- 
tion credit plan include all struc- 
tural repairs, alterations, additions 
and conversions, including both 
labor and materials. In addition, 
such improvements to the grounds 
as grading or landscaping, side- 
walks, private curbs, driveways 
of permanent materials, the de- 
molition of old building construc- 
tion of new garages and similar 
structures, may be so financed. 


Machinery O.K. 


“Machinery and equipment are 
also eligible provided it is ‘pecu- 
liarly adapted to the business con- 
ducted therein or necessary to the 
operation thereof.’ 

“Thoughtful automobile dealers 
throughout the country must rea- 
lize fully that a modernized esta- 
blishment will attract business. 
Good business practice demands 
attention to repairs and alter- 
ations at once on the easy and 
lengthy terms made possible by | 
the Federal Housing Administra- 
tion’s plan.” 


Bendix to Aid 
In Modernizing 
Shop Equipment 


South Bend, Ind., Aug. 16.- 
Taking quick advantage of the | 
Federal Housing Administration’s 
desire to aid automobile service 
stations and shops in moderniza- | 
tion plans, the Bendix Products | 
Corp. has adopted a plan whereby 
equipment may be sold without | 
down payment, it was announced 
by O. C. Holaday, service sales 
manager. 

“For a limited time we are to 
sell various items of shop equip- | 
ment for service station use at| 
our regular discount with no pay- 
ment down, using the Federal | 





OQ 





Housing Administration’s low in- 
terest rate,” declared Holaday in 
a letter sent to the trade. “The 
items so offered include brake 
testers, brake riveters, brake re- 
liners, Clinic inspection machines, 
chassis analyzers, wheel aligning 
racks, frame straighteners, axle 
and housing straighteners, chassis 
dynamometers, hydraulic lifts, 
Robinson air jacks and wheel 
balancing machines with the 
necessary small gauges and fix- 
tures to complete them. 


“Contracts run from 12 months 
to 36 months and payments are 
equal. Any amount of merchan- 
dise over $100 may be handled in 
this manner. It is believed that 
many stations will seize this op- 
portunity to modernize or rebuild 
their shops.” 

Bendix is among the first of 
the manufacturers of shop equip- 
ment to take advantage of the 
amendment to the FHA act, the 
amendment having raised the 
limit of the insurable amount of 
loan from $2,000 to $50,000. At 
the same time, the amendment 
made provisions to extend the 
plan so that it now covers the 
purchase of equipment as well as 
the rebuilding of property. It is 
necessary, however, for equipment 
purchased under the act to be 
permanently attached and a 
permanent part of the business 
property. Still more recently, a 
more liberal ruling states that 
the equipment does not have to 
be permanently attached. 


STATES 


















Suggested Ford 


Station 


Exteriors of three suggested 
Ford neighborhood service sta- 
tions are finished 
white lacquer, the standard colors 
for Ford stations. This modern 
station, effectively laid out to se- 


cure the best possible use of a} 


corner location, will provide equal 


convenience and attention-value | 


for travelers in either street. 
Three different entrances to the 
service and lubrication depart- 
ments feature the plan shown at 
the right. The parts department 
is at the rear. Office and waiting 
room diagonally face one street, 
while the showroom, with space 
for one car, is in a corresponding 
position. Other photos on page 3. 


in blue and | 











NEW PASSENGER CAR REGISTRA 


Figures supplied by R. L. 
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FORD GROUP 









Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 
Metropolitan New York area which are compiled by Sherlock & Arnold. 


GENERAL MOTORS GROUP 


Chevrolet 


and 

























Total, 14 States 908) 4120, 9392) 15047] 20157, 29] 20186] 1329) 17318 
for July 34) 587| 273) 2059) 8257| 11176] 13486) 24) 13510 1384 58! 16259) 96} 1952) 1733) 21482 
Connecticut 35 53 74, 279, 668) 1074 944| 944 155) 8| 774 27; +231) + 258| 1453 
84 51| 21; 142) 565} 779 774| 2 776 165 14 745 8 142 185| 1259 
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a a 
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nee 
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NEW PASSENGER CAR REGISTRA 
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Six Months Plus ’35| 25417| 15202|103089|227684/371392]519151| 970520121] 36153} 2775|339147| 5951) 85442) 80105/549573 
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Measure Meets Opposition 
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Senate Votes“Soak the Rich” Bill With Little Change 


From Dems. and Republicans 


(Continued 
security issues. Another repealed 
nationalization of silver. 

Among the important features 
of the Senate bill are: 

Corporation Income Tax — 
Graduated from 12% per cent up 
to $15,000 to 15% per cent on over 
$100,000. The House bill imposes 
13% up to $15,000 and 14% on all 
over that amount. 

Intercorporate Dividends — Tax 
reaching 15 per cent of all in- 
come received by one corporation 
from another. House bill silent 
on this. 

Excess Profits— Capital stock 
tax increased from $1 to $1.50 per 
$1,000 and excess profits tax of six 
per cent on 10 to 15 per cent 
profits and 12 per cent on profits 
over that. House imposed no new 
capital stock tax and graduated 
the excess profits levy from five 
per cent on eight to 12 per cent 
profits to 20 per cent on profits 
over 25 per cent. 

A finance committee minority 
report by Senators Metcalf (R., 
R. I.), and Hastings (R., Del.), 
was filed vigorously attacking the 
whole bill and branding it “a bill 
to confiscate property; to dis- 
courage business and prevent its 
expansion; to destroy incentive 
and discriminate against ability, 
brain, ambition and enterprise; to 
create greater inequalities in the 
inequitable distribution of exist- 
ing tax burdens; to promote un- 
employment and to obstruct re- 
covery; to jeopardize the financial 
position of the Government and 
for other improper purposes.” 


TIONS 23 STATES FOR JULY, 1935-1934 


Illinois, Missouri, Montana, North Carolina, North Dakota, South Carolina, South 
Wisconsin 


States previously shown include; Alabama, 
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Louisiana 351 22) 8) 301 22 18 401 


203 


1818) 


3010 


from Page 1) 
Some Democrats also joined de- 
nunciation of the bill and Senator 
Copeland (D., N. Y.), said it 
would raise “only a teaspoonful of 
revenue.” And a growing feeling 
among conservative Democrats 
that the bill is too severe on busi- 
ness and corporate interests was 
expected to result in proposals to 
modify the committee’s graduate 
corporation income tax and the 
proposed levy on inter-corporate 
dividends. Even Chairman Har- 
rison (D., Miss.), planned to offer 
amendments scaling down 


® 


17 








the | 


House inheritance tax schedules, | & 


particularly as they affect inher- 
ited business enterprises. 

The finance committee’s explan- 
atory report stated that the sur- 
tax changes proposed in the Sen- 
ate bill are more in conformity 
with the President’s tax message 
than the House bill, since the 
President only suggested restrict- 
ing vast personal incomes by very 
high taxes. As to the graduated 
income tax on corporations, the 
committee said the House bill 
does not substantially conform to 
the White House view, while the 
Senate bill does. Under the Sen- 
ate rates, the report contended, 
corporations with a net income of 
not more than $50,000 will pay less 
tax than at present and corpora- 
tions with net incomes in excess 
of $50,000 will pay more than at 
present. The report said that in 
1932 about 4% per cent of cor- 
porations paying income taxes 
had net incomes of more than 
$50,000. 
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Dakota, Utah, Virginia, West Virginia, 


yette 


S 
a 
Zz 


578 
253 
23 
29 
11 
10 
13 
65) 6| 
34 8 
15) 2) § 3 
66) 2221 30 26 
56 169] 28 13 


« w| LaFa 


70) 
72. 
55) 
40| 
64 


19) 6 25 25 15 


NASH GROUP 


1154 


Left to right: 


New Buick Forge 


Harlow H. Curtice, president of the Buick Motor 


Co., Robert H. Darnton, superintendent of the forge plant, and 


Cc. T. Scannell, Buick general 


manufacturing manager, inspect 


the installation of a new forging machine in Buick’s $14,500,000 
expansion program. 


Plan High Speed Roads 
Under Federal Program 
Washington, Aug. 16.—Construc- 

tion of high-speed highways from 

every section of the state, con- 
verging upon Baltimore, is con- 
templated in the two-year $50,- 

000,000 road program submitted 

by Maryland to federal authori- 

ties this week. Dr. H. L. Tabler, 


Packard 


-N 
aun 


603] 


chairman of the Maryland roads 
commission, stated the program 
has the approval of both Demo- 
cratic and Republican leaders of 
the state, and that it would give 
jobs to 2,700 unemployed men in 
sections where that problem is 
most serious. 

It was also stated that the pro- 
gram would increase realty values 
.in the state at least $20,000,000. 
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Hudson Names 
Four to New 
Sales Positions 


Detroit, Aug. 16.—Promotion of 
four sales executives is announced 
by William R. Tracy, vice-presi- 
dent in charge of sales of the 
Hudson Motor Car Co. H. F. 
Byrne, formerly district manager 
in charge of the central district, 
has been elevated to assistant 
sales manager with headquarters 
at the factory. M. T. Powers, 
formerly eastern zone manager, 
has been made district manager 
of the central district. Fred D. 
Turrill has been made zone man- 
ager of the Hudson and Terra- 
plane Sales Corp. in New York. 
He is replaced by C. A. J. Hadley, 
who will head the Hudson and 
Terraplane Sales Corp. in Mil- 
waukee, 


Coming Events 


SEPTEMBER 


i1-21—Cleveland, Ohio. Machine Tool Show, 
Cleveland Auditorium, 
i OCTOBER 
3-13—Paris, France, French Automobile Show, 
14-18—Louisville, Ky. National Safety Council, 
24th Annual Safety Congress. 
30-31, Nov.1-2—Newark, N. J, Commercial 
Vehicle Show. 
NOVEMBER 
2-9—Los Angeles. Auto Show. 
2-9—New York City. National Automobile 
Show, Grand Central Palace. 
Md. Auto Show. 
Armory. 


2-9—Baltimore, 
Regiment 
3-4—Chicago. National Battery Mfrs. Assn. 
Convention. Sherman Hotel. 
9-16—Buffalo, N. Y. Buffalo Automotive Trade 
Assn. 34th Annual Show. 
9-16—Newark, N. J. Auto Show. 
9-t6—Detroit. Auto Show. 
9-16—Toronto, Can. National Motor Show of 
Canada, under auspices Canadian Na- 
tional Automobile Chamber of Com- 
merce. 
10-16—Cincinnati, 0. 
Assn. Automobile Show. 
Hall. 
1t-14—Los Angeles. 
stitute, 16th Annual 
more Hotel. 
{t-17—Asbury Park, N. 
Automobile and 
Casino. 
11-23—Philadeiphia. Auto Show. 
16-23—Minneapolis, Minn. Northwest Automo- 
bile Show. Armory Bldg. 
18-23—Rochester, N. Y. Auto Show. 
23-28—Columbus, 0, Auto Show. 
23-30—Chicago. Auto Show. 
23-30—Montreal, Can. National 
of Eastern Canada. 
25-30—Springfield, Mass. 
pal Auditorium. 
30-Dec. 6—Kansas City, Mo. 
DECEMBER 
2-8—Seattle, Wash. Auto Show. 
9-13—Atiantic City, N. J. Automotive Service 
Industries Show. 


Fifth 


Automobile Dealers’ 
Held in Music 


American Petroleum In- 
Meeting. _Bilt- 


J. Monmouth 
Truck Show. 


County 
New 


Motor Show 
Auto Show. Munici- 


Auto Show. 


FAMOUS LANDMARKS 


Paris 
‘EIFFEL 
aN 


Cincinnati has the 
GIBSON Hotel 


@ famous for 
its hospitality 


Cincinnati's most popular hostelry. In 
its public and private rooms, its dining 
rooms and restaurants, even its sample 
rooms, are combined all the things that 
make for delightful hospitality in the 
modern sense. 


Rates—from $2.50 single; $4 double 
F. W. PALLANT, General Manager 
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Great White Way 


th Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Division 


The long-rumored division of accounts between Arthur 


Kudner 


and Erwin, Wasey & Co. takes more definite form 


as Kudner makes plans to open his new agency Sept. 30. 
Headquarters will be in New York, with a branch in the 
New Center Bldg., Detroit, to handle the automotive 


accounts. 


Automotive accounts of the new Kudner agency will 
include Buick, General Motors institutional, Fisher Body 


and Goodyear. 

Personnel appointments include 
Robert Copeland as contact man 
on the Buick account and Frank 
Webb as publicity man. Webb 
has been doing Buick publicity for 
some time. Copeland was formerly 
automotive editor of the Chicago 
Herald and Examiner and joined 
the Erwin, Wassey force after 
the Chicago show this year. 

Among the Erwin, Wasey men 
who will follow Kudner are E. J. 
Owens, J. H. S. Ellis, Sam Fuson, 
R. T. Dustman, Frank Chance, 
Charles F. Gannon, J. W. Millard, 
and J. P. Wines. 

The Buick 
budget is slated 
for expansion, 
starting immedi- 
ately, and copy 
will start ahead 
of the National 
Autom o bile 
Show in Novem- 
ber. 

Louis R. Wa- 
me succeeds Arthur Kudner 

udneras 
Erwin, Wasey president and O. B. 
Winters is treasurer. 


Optimistic 

NBC is looking. forward to a 
prosperous fall with indications 
that next season will see the great- 
est volume in network business 
in radio history. Indications, ac- 
cording to Edgar Kobak, vice- 
president in charge of sales, are 
that the fall will show an increase 
of at least 12 per cent. This sum- 
mer set up a new high 


in time | 


eS ae 





sales for NBC and with prospects | 


of an even _better fall, it appears 


that the networks’ clean-up cam- 
paign has not seriously affected 
the sale of time. 


Aliso from Radio City comes the 
report that 58 stations and sev- 
eral foreign outlets have signed 
up for NBC’s new transcription 
service. 


Celebrating 


Marking its silver anniversary 
with increased advertising, Fed- 
eral Motor Truck will return to 
national ads taking space in the 
Saturday Evening Post Aug. 17. 
This year’s advertising will carry 
a 25th anniversary seal. The cam- 
paign is under the direction of 
Holden, Graham & Clark, Inc., 
Detroit. 

Day and Night 

CBS has just issued a new book- 
let plotting “Day and Night Lis- 
tening Areas,” the third of the 
CBS “Listening Areas” books. 
The volume contains maps of the 
listening areas of each of the 97 
CBS stations and composite CBS 
area maps. 


Seals 

Now it’s a puzzle with strings 
and loops and rings. Pretty soon 
4th Dimension is going to find 
a good tough puzzle and send it 
to National Motor Bearings and 
see how they like it. 

Their latest brain-teaser is the 
Puzzling Seals. ADN membership 
in the puzzle league is growing 
by leaps and bounds and pretty 
soon we'll start a local fan club 
for NMB puzzles, 


? 
- i a clurers oH & “SC 


BUNDY 


Cm 


Kae 


ave bi ving pT awe customers 
VAL yi Ee a 


DEPENDABILITY 


AN D 


LONG LIFE 


ee a ei 


cine 


N G 


Detrort Mich a 








(7~\ f 
7 NN N 


i 


! 


Ne 


a 
LoS 


BEAUTIFUL 
THING ON 
WHEELS 


Pontiac makes an otherwise dark Detroit street resemble Mazda Lane 


with this recently rebuilt spectacular. 


A Pontiac is displayed in the 


showroom at the foot of the sign. 


Re-organized 

With re-organization plans com- 
pleted 
Tire Co. now financially controlled 
by the Goodyear Tire & Rubber 
Co., the advertising account goes 
to J. Stirling Getchell, Inc., New 
York. 

Advertising, sales and manu- 
facturing will be wholly independ- 
ent of Goodyear. 


Troth 
Announcement has been made 
of the approaching marriage 
Miss Frances Ridley, 
to 
Corpe, 
ing director of 
Buick. The 
couple will be 
married in the 
Little Church 


Thomas 





and the Kelly-Springfield | 





of | 
of Detroit, | 


advertis- | 


Around the Cor- | 


ner in New 
York City, 
day afternoon, 
Aug. 23. After 
a 

T. H. Corpe moon at the At- 
lantic City Beach Club on Long 
Island, Mr. and Mrs. Corpe will 
make their home at Flint, Mich. 

Miss Ridley is the daughter of 
Mr. and Mrs. S. G. Ridley of 
Princeton, Ky. 


Changes 


Philip J. Kelly, former Goodrich | 


advertising director, and for the 


past year with Meldrum & Few- | 


smith Advertising Agency, Cleve- 
land, has been appointed executive 
vice-president of Harry Latz Serv- 
ice, Inc., New York City, advertis- 
ing, sales promotion and sales 
training organization. ... Leonard 
Firestone, third of the five sons 
of Harvey S. Firestone, chairman 
of the Firestone Tire & Rubber 
Co., 
manager, and is to be in charge 
of dealer sales and 

R. G. Wilson, has 


copy and plans department. He 


was formerly with the advertising | 


department of Armour & Co.... 
The Western Newspaper Union 
has appointed D. A. McDonald, of 
Denver, as manager of the Detroit 
office. He succeeds W. F. Panzer, 
retired because of illness. McDon- 
ald was formerly in charge of the 
Detroit office for 12 years, ... 
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has been made trade sales | 
advertising. | 
‘ara joined | 
Ruthrauff & Ryan, Chicago, in the | 


Victor C. Breytspaak has joined 
the Chicago office of Erwin, 
Wasey & Co. He will be in charge 
of the new business department. 

Ralph Ingersoll, managing 


been appointed general 
of Time, Inc., and 
He joined the organization in 1930 
as assistant 
Fortune. 
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|co-operation with railroads. 
all labor used 90 per cent must 


De Soto Reports 


Dealer Sales 
Exceed 100,000 


Detroit, Aug. 16.—Passing the 
100,000 mark by a _ comfortable 
margin, De Soto dealers reported 
the sale of 101,650 Plymouths and 
De Sotos for the first 32 weeks of 
the year, according to word given 
out yesterday by L. G. Peed, vice- 
president of the De Soto Corp. 

This is a 44.4 per cent increase 
over a similar period in 1934, ac- 
cording to the official’s report. 

During the week ending Aug. 
10, De Soto sales were up 80.5 per 
cent over this week last year, 
while Plymouth sales by De Soto 
dealers showed a gain of 13.8 per 
cent. 


GrahamShipments 


Exceed Entire 
1934 Production 


Detroit in, 16.- _chaeee of 
Graham cars up to Aug. 12 ex- 
ceeded the entire 1934 output of 
the Graham Paige Motors Corp- 
oration, according to figures re- 
leased today by F. R. Valpey, 
general sales-manager. 

As of Aug. 12, Valpey stated, a 
total of 15,845 units had been built 
and shipped to dealers as against 
15,829 units for all of 1934. 

Attributing the increase to Gra- 
ham’s policy of constantly im- 
proving the product plus steadily 
improving business’ conditions, 
Valpey declared the prospects 
excellent for a _ successful 


‘Rails Say U. S. 


| editor of Fortune since 1931, has} 
manager | 
subsidiaries. | 


Should Pay Full 


Cost of Crossings 


Washington, Aug. 16.— Backed 
by a Works Progress Administra- 


ition allotment of $2,061,000, state 


are tak- 
eliminate 
in 
Of 


and Federal authorities 
ing definite steps to 
grade crossings in Maryland, 


come from relief rolls. One ob- 
stacle that will have to be over- 
come will be the railroads’ con- 
tention that the entire cost should 
fall upon the public funds. They 
this on the fact that the 
rails were down before the high- 
ways were built and crossings 
were made as a convenience to 
public. If general use of 
vehicles has made the 
crossings dangerous, the rail- 
assert, the fault is not 
theirs and accordingly Govern- 
ment should take over the im- 
provements. 


motor 


They Come 


Here is a scene from the Soap Box Derby with three cars in an 


elimination run speeding toward the finish line. 


The crowds that 


attended the event are clearly seen in this photo. 





Motor Shares Withstand Profit Taking Wave 
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Reaction Follows 
Eleven Weeks of. 
Steady A Advance 


By C. J. ‘ALEXANDER 


New York, Aug. 16.—Selling for 
profit taking was well absorbed 
by the motor stocks on several 
occasions during the week. This 
gave a somewhat irregular turn 
to the group, however, and gains 
were not as universal as in recent 
weeks. General Motors, for in- 
stance, lost ground in profit tak- 
ing on Thursday but on the same 
day Chrysler went higher. Stude- 
baker became one of the most 
active of all stocks on Thursday 
at around its best levels for the 
year. Packard was another low 
priced issue to be heavily bought 
at around five. Briggs, a sensa- 
tion on the advance in the earlier 
part of the week, gave ground 
Thursday but without the ap- 
pearance of any undue weakness. 
Motor stocks now have gone for- 
ward for 11 consecutive weeks 
and the appearance of reaction in 
the list is not surprising. 

Price Averages 

Automotive Daily News stock 
price averages for the week ended 
Aug. 14, compared as follows with 
the week preceding and with the 
like period of last year: 


last This 
Week Week Change 
30.14 +111 


Year 
Ago 


24 motors. 20,27 


10 car-truck 
companies.... 
10 parts-accessories 27.66 16.64 
4 tire-rubbers .... 14.73 16.50 
Among the automotive issues to 
register new high prices for the 
year in the past week were Gen- 
eral Motors, Chrysler, Auburn, 
Briggs, Collins & Aikman, Fire- 
stone, preferred; Motor Products, 
Timken Roller Bearing, Young 
Spring & Wire, Bendix, Midland 
Steel Products, preferred; Hou- 
daille-Hershey “B”, Murray Corp. 
and Timken-Detroit Axle. 


Among the larger net gains for 
the week were those of Auburn, 
Chrysler, General Motors, Bendix, 
Briggs, Electric Auto-Lite and 
Motor Products. 


All groups except the rubbers 
made new highs for the year, but 
the tire companies registered one 
of its best gains of recent weeks. 
General Motors and _ Chrysler 
were the chief factors in the rise 
of the car and truck group to a 
new high, while Briggs was out- 
standing in the parts and acces- 
sory section of the list. Goodyear 
and Goodrich made the best gains 
among the tire company stocks. 

As of June 30 

Pacific Eastern Corp., invest- 
ment trust, reported the follow- 
ing holdings of automotive stocks 
as of June 30, 1935: Bohn Alumi- 
num & Brass, 200 shares; Borg- 
Warner, 250; Chrysler, 200; Elec- 
tric Auto-Lite, 100; General Mo- 
tors, 200; Goodyear, 200. Blue 
Ridge Corp., another trust, re- 
ported as follows: Bendix, 7,000 
shares; Bohn Aluminum, 3,300; 
Borg-Warner, 6,500; Chrysler, 15,- 
000; Electric Auto-Lite, 10,000; 
General Motors, 6,500; General 
Tire & Rubber, 1,000; Goodyear, 
12,000; Timken Roller, 9,000. 
Shenandoah Corp. held the fol- 
lowing automotive shares on June 
30: Bohn Aluminum, 1,000; Borg- 
Warner, 1,500; Chrysler, 4,500; El- 
ectric Auto-Lite, 2,500; General 
Motors, 2,000; Goodyear 3,000. 

In a study tending to show that 
larger corporations in this coun- 
try are owned by small individual 
stockholders, General Foods Corp. 
this week issued tables which 
showed the average stockholder 
of General Motors common owns 
131.3 shares and that the average | 
for Chrysler is 120.5 shares. The | 
average holder of GM preferred | 
owns 96.3 shares. 

Goodyear Tire 

Goodyear Tire & Rubber has 
declared a dividend of $1 on ac- | 
count of accumulations on its $7 | 
preferred stock, payable Oct. 
to stock of record Sept. 1. Auto- 
motive Gear Works declared a | 


30.45 31.51 21.08 


29.33 


15.56 


+ 1.06 


+-1.67 
+-0.83 
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dividend of 41% cents a share on 
its $1.65 convertible preferred, 
payable Sept. 11 to stock of record 
Aug. 20. Thompson Products de- 
clared the regular quarterly of 
$1.75 on its preferred, payable 
Sept. 1 to stock of record Aug. 
24, and the Vogt Mfg. Co. de- 
clared 25 cents on its capital 
stock, payable Sept. 3 to stock 
of record Aug. 15. 

Electric Auto-Lite increased its 
working capital during the first 
half of this year from $6,521,000 
as of Dec. 31, 1934, to $9,262,000 
on June 30. A. O. Smith Corp. 
has called for redemption on Aug. 
31 all of its outstanding 7 per 
cent preferred stock at $110 a 
share. Current assets of Stude- 
baker Corp. on June 30 amounted 
to $14,252,000, including $6,746,000 
in cash, while current liabilities 
were $4,926,000. 

General Motors common stock 
has come to be one of the most 
desired by the general public of 
all industrial stocks for invest- 
ment, according to a circular put 
out this week by Jackson Bros., 
Boesel & Co., members of the New 
York Stock Exchange. “No doubt 
this is the result of its demon- 
strated relative stability market- 
wise, as well as the diversified 
nature of the company’s business 
and its excellent management 
record,” it said. General Motors 
has about 350,000 stockholders. 


Graham Reports 
$190,826 Loss 
In Firs st Half 


Detroit, nee 16. ; -iiliiaiaia ies 
Motors Corp. entry into the lowest 
price field, cost the company an 
actual operating loss of only $20,- 
000, it was disclosed today when 
J. B. Graham president made pub- 
lic a net loss of $190,826.56 for the 
first half of 1935. 

Depreciation accounted for 
$170,024.35 of this amount. In 


iddition to this there was an in- | 


crease of $113,000 in sales 
advertising expense, which 
company considers nominal in| 
view of the expansion of its mar- | 


ket from 


25.6 to 98.8 per cent of never was more 





bes Minute Wall Street Wire 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





New York, Aug. 16 (3:35 P.M.).—Motor stocks today 
featured by continued strength in Auburn. 


were 


Chrysler ab- 


sorbed further profit taking without net loss, closing un- 


changed for the day. 


General Motors met profit taking 
also but managed to close with a fractional gain. 


Parts 


and accessories were mixed. 


the total, due to the introduction 
of the Graham touring sedan 
listed at $595. 

It was pointed out that the 
company has consistently and 
aggressively carried on its policy 
of constant improvement, with the 
result that the cars being market- 
ed today represent a large addi- 
tional cost to manufacture. In 
the face of these added costs, the 
company has steadfastly refrained 
from a price advance. Graham 
reported steadily increasing deli- 
veries, citing the fact that July, 
1935, with 1,716 deliveries was 24.8 
per cent ahead of July, 1934. 
The directors were informed that 
prospects were decidedly better, 
now that the company has esta- 
blished itself in a larger market. 


Steel Market Responds 


To Automobile Demands 


Youngstown, O., Aug. 16.—Opin- 
ions differed Monday on just what 
the steel market will do in the 
next few weeks. Another in- 
crease last week was accompanied 
by a light volume and some steel 
makers say the incline has 
reached its peak. Other aver the 
market will not be checked for 
any length of time, although they 
predict a move in a lateral direc- 
tion before there is any further 
gain. 

The holds 


automobile industry 


and |the key to the whole situation of 
the | steel works operations, competent 


{observers say, for steel’s sensi- 
|tivity to automobile manufacture 
apparent. 


Improved Steel 
Production To 
Mark September 


Washington, Aug. - Pitts- 
burgh expects a long, sameiauaian 
increase in steel production to be- 
gin early in September, a Depart- 
ment of Commerce survey shows. 
This sentiment is based to some 
extent on the fact that the gap 
between termination of produc- 
tion of present automobile models 
and beginning of production of 
the new models will be shorter 
this year than normally. It is ex- 
pected that releases for new 
model automotive steel will start 
by the end of this month. It is 
conceded a brief halt in rising 
output tendencies may precede 
the expected upturn in demand. 

The Commerce Deparament sur- 
vey, made in 33 large cities, indi- 
cates Fall business in general will 
reach proportions greater than 
the usual seasonal upswing. In 
the metal markets business was 
reported good with orders for 
machinery and heavy goods con- 
tinuing the recent upward trend. 


Declares Dividend 


Pittsburgh, Pa., Aug. 16.—Direc- 
tors of the Pittsburgh Plate Glass 
Co. have declared a cash dividend of 
$1 a share, payable Aug. 15 to stock- 
holders of record July 20. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARK 


CTS. 
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@antaes _ Wm. Cc. Roney Company, Union Guardian Building, Detroit) 





_NEW YORK 


Allis Chalmers Mfg. ............ 


American C. & F 
American Chain 
American Woolen 
Auburn Auto (2) 
Bendix Aviation 


Budd Mfg. Co., E. G 
Budd Wheel Co. 
Chrysler 

Cleveland Gr. Br. 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R 
Gabriel Co. A 
General Elec. 
General Motors 
Glidden 


SE RPT ee eee 


Goodyear T. & R. 
Graham-Paige 


eee SN 0 SPP TCT e rT eee 


Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 

International Harvester 
Johns-Manville 
Kelly-Springfield Tire ... 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 
Ludlum Steel 





fhets Sale 
Aug. 16 Aug. 9 


High 
1935 


Low 
1935 
29%, 27 

242 


28)4 
33% 
19 
38/2 
11% 


BY, 
25% 
194, 
45 
48g 
41% 


Nash 


5% 
61, 
33% 
26% 
53%, 
687, 


Last Sale 
Aw 16 Aug. 9 


Mack Teucks (1) ......+. 
Marlin Rockwell 

Midland Steel 

Motor Products 

Motor Wheel 

Murray Corp. 


214 
31%, 


Pacific Mills 

Y /, Packard 
4% 1, Raybestos Manhattan 
Reo Motor 
Republic Steel Corp. 
Sparks-Withington 
Spicer Mfg. 
Stewart-Warner 
Studebaker 


1 ’ 4 Thermoid Co. 


2¥% 
72 
110% 
22%, 
26% 
472 
17 
6% 
15 


30 
445, 
31% 
8, 
20 
1% 
3¥% 
181, 
41, 
9%, 
1% 
53 
6412 


Union Car. 
VU. S. Industrial Alcohol... . 

Oe i Sea sehdhbiedaoeces 
Westinghouse E. 

Yellow Truck 

Young Spring & Wire 


Thompson Products 
Timken Roller Bear. 


& Carb. 


CHICAGO 


Asbestos Mfg. 
Bastian Blessing 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 

Perfect Circle 

Pines Winterfront ... 


DETROIT 


Bower Roller Bearing ... 
Ex-Cell-O Aircraft & Tool... 


Heli Lamp Ce. .......- 
Hoover Steel Ball 
Timken-Detroit 

Warner Aircraft Corp. 





}and foreign 


| ties of $17,412,031. 








Cote Profit 
For Six Months 
Is Up Slightly 


Akron, O., Aug. 16.—-B. F. Good- 
rich Co. and subsidiaries report 
for six months ended June 30, 
1935, profit from operations of 
$2,902,977 before adding profits 
from purchase of company’s 
bonds and _ sale of_ securities, 
amounting to $222,769, and before 
deducting interest of $1,272,706 
and provision for federal income 
tax of $300,000. This compares 
with profit of $2,502,447 for corre- 
sponding period of 1934. 


After adding the profit on se- 
curities and deducting interest 
and provision for federal income 
tax, net profit for first six months 
of 1935, after all charges, 
amounted to $1,553,040, compared 
with $1,486,956 for corresponding 
period of 1934. Sales for the six 
months totaled $59,161,319 against 
$52,363,157. 

The consolidated balance sheet 
is as of June 30. Hood Rubber 
Co., Inc., became a subsidiary on 
June 13, 1935, Its balance sheet 
is, therefore, taken into the con- 
solidation. The consolidated profit 
and loss account is for the six 
months period ended June 30, and 
since it was impracticable to de- 
termine the operating results of 
the Hood company for the 17-day 
period from June 13 to June 30, 
no sales or operating results of 
the Hood company are included 
in the consolidated profit and loss 
account. 


On Dec. 31, 1934, the consoli- 
dated profit and loss deficit from 
operations of the company 
amounted to $2,122,364. This defi- 
cit has been eliminated and a sur- 
plus of $107,535 resulted at June 
30, 1935, through earnings of $1,- 
553,040 and a direct credit of $676,- 
859 to surplus, representing the 
excess of the net worth of Hood 
Co. at June 30, 1935, over the 
book value of Goodrich company’s 
investment therein. This credit 
to surplus represents earnings 
shown on books of Hood but not 
taken into the Goodrich books 
during the period when Hood was 
not a subsidiary. 

The consolidated balance sheet 
as of June 30, 1935, shows current 
assets, including $6,193,037 cash 
short term deposits 
of $72,970,376 and current liabili- 
On June 30, 
1934, current assets amounted to 
$57,370,532 and current liabilities 
were $9,556,666. 


International Nickel 
Profit Up in Quarter 

New York, Aug. 16.—A net profit 
of $5,420,615.13, equivalent to 34 
cents per share on the common 
stock after allowing for perferred 
dividend, is reported for the sec- 
ond quarter of 1935 in the quart- 
erly statement of the Interna- 
tional Nickel Co. of Canada, Ltd. 
- This compares with a net profit 
of $4,917,627.24, for the first three 
months of the current year, which 
was equal to 30 cents per share on 
the common, 

Net profit for the first six 
months of 1935 was $10,338,242.37, 
as compared with $10,012,642.39 for 
the first half of 1934. 


Where a STOP 
Invites a STAY 


Comfortable rooms. Memor- 
able meals. Smart service. 
Convenient location. Rates: 
. $1.50 to $3.00 
Double. . . $2.50 to $5.00 
Suites . . . $5.00 and up 


HOTEL LENOX 


140 North St. Buffalo, N. Y. 
Clarence A. Miner, President 


Single 





THESE 


3 
THINGS 


HAVE NEVER HAPPENED BEFORE 


I. Eleven hundred thousand copies of 


a 60-page magazine are printed 


and delivered nationally in 4 days. 


American dirt farmers get national 
farming news less than a week old 


in a national farm magazine. 


National advertisers get a 6-day 
closing date to put their message 


before rural America. 


These are the new achievements of Farm Journal, the one magazine which is 
addressed nationally to that half of the population which urban publications do 
not reach. October issue will be delivered Sept. 16th. Last forms close Sept. 10th. 


SPREAD YOUR NEWS IN FARM JOURNAL 


FARM 
JOURNAL 


Ki 
WASHINGTON SQUARE PHILADELPHIA, PENNA.  EZEZA 


NEW YORK CHICAGO DETROIT 
420 Lexington Ave. 180 No. Michigan Ave. General Motors Bldg. 


Pacific Coast Representatives: W. F. Coleman 
Seattle San Francisco Los Angeles PUBLISHER 





